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YK 338.48 PenaTa I'>kuBau, Apocnas [epbepT

ornan TYPUCTUUHOI IH,EI,YC'[PI'I' IHAIT TA AHAJI3 TYPU3MY
B rMMAYAN-NMPAJELL CPOPMOBAHUI HA OCHOBI BIATI'YKIB CINO>XXVBAYIB

MeTapo60TH - OUiHNTK piBEHb 3a[0BONEHHA TYPUCTIB WOA0 NPMBA6AMBOCTI TYPUCTUYHOIO PETIOHY
Wimna B IHgii. MeTogu. Ans peanisauii MeTW BMKOPUCTaHI Pi3Hi BMAM ONMTYyBaHHS (LinecnpsimoBaHoro,
BMNaAKOBOro). PesynbTaTw. BcTaHoBneHo, o perioH Limna B IHAIT OLiHIOETbCA TypucTaMm K 3af0BiNbHUIA
B KOHTEKCTi iHgycTpii Typusmy. Lle Ha AymKy TypucTiB BUMarae CyTTEBOr0 MOKPALLEHHSI CEPBICHUX
cTaHaapTiB 06CNyroByBaHHs TYpUCTIB.

KnouoBi cnoBa: Typusm, 3af0BOMIEHHSI NOTPeb KiieHTa.

Tke aiT o/ Ike arlicie i3 lo a33e33 Ike ieyei o/3alis/aclion o/ lowrisl anri lo irienli/y Ike area reguiring
3peciai allenlion al 8kiTia Ike lowrisl cily in Initia. Tke amnlkor3/inii Ike cusloTer 3alis/aclion ieyei by u3ing
ili/ferenl lype3 o/ anaiysi3 baseii on raniioT peopie. Tke arlicie keip3 Ike louri3T iniiuslry in 8kiTia by
rielerTining lke cmsloTer 3alis/aclory ieyei Iku3 keiping Ike louri3T ininslry by Taking ckanges lkal are
reguireri lo iTproye Ike 3eryice 3laniiariis.

Key Htoriis: TourisT, HiTackai lourisT, 3mol anaiysis, cusloTer 3alis/aclion.

Inirorinciion. ~libin ibe A8ia-Paciiic region, ibe LUiiian 8ub-coniineni i8 ~eii poi8ei
io iake alyaniage or ibe booT in ibe ionri8T 8ecior. Touri8T i8 a yery coTpiex iniwiry line
accoTTonaiion, roof caiering, iouri8i aiiraciion a8 ~eii a8 organirere iike iour operaior8 anw
irayei ageni8. Moreoyer, a iour con8i8i8 or iirrereni ~e”mi™ewen”8 or nirrereni peopie anwn ii i8
noi a bortogeneon8 proiinci. Towl8w i8 a ra8i growng econoTic aciiyily in Tany counirie8
arownii ibe ~orM anii piay8 an iTporiani roie in ibe econoTic ann iecbnoiogical lieyeiopTeni
or naiion8. Tbe ionri8T i8 nniergoing a 8ea cbange win ibe reyoiniion8 in corTmunicaiion
ani inrorTtaiion iecbnoiogy. byerybony in ibe iouri8T ininmn8iry ~iii baye io cbange ann

nninergo a big cbange in ibe pre8eni cyber ~oriii. Tbhererore in ibe ne” willennivw, T08i or
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the countries including India are spending millions of dollars for the revamping of the existing
facilities or the creation of new ones [9].

Tourism companies play a great role in the economy of the country like INDIA. Go-
vernment is making many efforts to boost the tourism activities. Infrastructural development
is given utmost importance in the recent BUDGET so that more and more foreign tourist will
be attracted. Following points clearly shows that tourism sector is of very much importance
and helps major role in the development of economy.

« TItis India’s second largest foreign exchange earning activity after Gems & Jewelry.

+ Ttisalso world’s largest EXPORT industry.

+ TItislargest employment generating industry in India.

» There is high rate of contribution of tourism towards GDP.

« It also helps to increase the activities of other industries like Transportation, Commu-

nication, Hotels, etc. [1].

India is a democracy at its best with more than 1000 million people steering the path
of progress. This vast land with its enormous diversity of history, people, culture and human
life, makes for a product mix that can take in almost the entire world. The rich beauty of its
ancient monuments, the beat and rhythm of its folk and classical dances, its colorful crowded
bazaars, the grandeur of its snow-capped mountain tops, the quiet back waters and beautiful
beaches and above all its friendly and charming people make India a land of tourist paradise.
It is also a secular country with a heritage of an all encompassing ancient culture and cosmo-
politan tinge. Despite these favorable factors, the international tourist traffic to the country
still continues to be comparatively less though there has been considerable growth over the
years and it has emerged as one of the largest foreign exchange earners of the country [8].

The Indian government, in order to boost tourism of various kinds in India, has set up
the Ministry of Tourism and Culture. This ministry recently launched a campaign called
“Incredible India!” in order to encourage different types of tourism in India [2].

Tourism is one of the fastest growing industries in the world. The number of tourists
worldwide has been registering phenomenal growth and it is expected that this number would
shortly touch 1.5 billion. Tourism contributes about 11% of the world workforce and 10.2%
of the global gross domestic product. The dynamic growth of this industry is evident from the
fact a new job is added to the sector every 2.5 second. This pattern and dynamic character of
the Sector necessitates the policy to adapt to the changing environment. Policies are products
of time and circumstances, available resources and technologies and most importantly, the
needs of the stakeholders [10].

Methodology. The methodology adopted for the present work is as below. Here an
attempt is made to assess the level of satisfaction of the tourist by noting their views regarding
the various facilities. For that purpose, six important factors were selected which influence the
level of satisfaction. To conduct a sample survey a questionnaire was prepared and filled up by
tourist a few tourists were interviewed. About 100 tourists at the period of winter season were
asked to mention their views about the facilities by stating excellent, good, satisfactory and
unsatisfactory. These views were converted into numerical values suet as 8 to 10 for excellent,
6 to 8 for good, 4 to 6 for satisfactory and O to 4 for unsatisfactory. The factor wise level of
satisfaction is calculated and tabulated. The factor wise average values are calculated. These
average values see then utilized to calculate satisfaction index. Following formula is used for
calculation of satisfaction index.

Mi x Ni

Si= Y

Where,

N
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Sti = Satisfaction index for It factor

Mi = Numerical values for the particular level of satisfaction for the Ith factor.

Nt = Number of respondents deriving the particular level of satisfaction for the 1th
factor.

N = Total number of respondents for that factor for all level of satisfaction.

Finally ranks are given to these satisfaction indices.

Data analysis. During the survey the information regarding the number of tourists,
sex-wise classification of tourists, their nationality, purpose to visit, expenditure incurred on
transport, food and beverages, accommodation, entertainment and shopping etc. Besides this,
their reactions about the existing facilities and suggestions for improvement therein were also
gathered from the tourists. The data so collected and its analysis and results etc. are presented
in this report [7].

Nationality-wise distribution of tourists. Out of total 100 tourists surveyed 82 were
Domestic and 18 were International (tab. 1).

Table 1
Nationality-wise distribution of tourists
Nationality No. of Percentage
Tourists
1. 2. 3.
Domestic 82 82
International 18 18
Total 100 100

Source — Based on author’s own research

Sex-wise distribution of tourists. Out of total tourists surveyed 63% (tab. 2) were
male and 37% were female. The flow of male tourists was comparatively less than the
females [11].

Table 2
Sex-wise distribution of tourists
Sex-wise No. of Percentage
Tourists

1. 2. 3.

Male 63 63

Female 37 37

Total 100 100

Source — Based on author’s own research

Age-wise distribution of the tourists. Total tourists in the age group of 18-22 is
9%and between 23-30 is 36% tourist , in the age group of 31-40 there are 24% tourist and
16% tourist areabove age of 50 (tab. 3). So it was seen that most of the tourist are the age
group of 23-30 [3].

Marital status-wise distribution of tourists. The table below gives the marital status-
wise distribution of domestic/International visiting Shimla. The table reveals that the
percentage of un-married tourists is 44% to total tourists and 56% are married tourists (tab. 4).
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Table 3
Age-wise distribution of the tourists
Age years | No. of Tourists | Percentage
1. 2. 3.
18-22 9 9%
23-30 36 36%
31-40 24 24%
41-50 15 15%
>50 16 16%
Total 100 100%
Source — Based on author’s own research
Table 4
Marital status-wise distribution of tourists
Marital status Domestic Inter-national | Total tourists | Percentage
1. 2. 3. 4, 3.
Married 46 10 56 56
Un-married 36 3 44 44
Total 82 18 100 100

Source — Based on author’s own research

Educational qualification-wise distribution of tourists. The information as gathered
from the tourists parties surveyed shoes that educational qualification is12%undergraduate4
3% graduate, 28% post-graduate, and 17% others subjects (tab. 5).

Table 5
Educational qualification-wise distribution of tourists
Educational No. of Tourists Percentage, %
Qualification
Under Graduate 12 12
Graduate 43 43
P.G 28 28
Others 17 17
Total 100 100

Source — Based on author’s own research

Main motive/purpose of visit. Tourists visit different places with different purposes.
The information about the purpose of visit collected from the sample tourists has been shown
in the table below (tab. 6):

Table 6
Distribution of main motive/purpose of visit

Purpose of Visit No. of Tourists | Percentage, %
Tourism & Entertainment 76 76

Business 4 4

Educational Trip 2 2

VFR * 12 12

Any Other 6 6

Total 100 100

Source — Based on author’s own research, * Visiting with friends & relatives.
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Factor wise Level of Satisfaction. Level of satisfaction is a state of mind. Six important
factors which influence the level of satisfaction are identified as could be seen from the Table 1.
To conduct a sample survey a questionnaire was prepared and filled up by tourists. The
tourists were asked to indicate the level of satisfaction they derived in respect of each factor
by stating excellent, good, satisfactory and unsatisfactory. Factor wise level of the tourist is
assessed by collection the information given by them (see Table I) The category wise
percentage reveals that the facilities provided at Shimla are noted excellent (19.5%), good
(29.5%), satisfactory (32.5%) and unsatisfactory (19.5%). Therefore the level of satisfaction
of the tourist is high. Only 19.5% tourist told that facilities are not satisfactory [4].

Factor wise Average Values of Satisfaction. Factor wise average values are calcu-
lated. For that purpose the tourist were asked to assign points (out of maximum 10) for the
particular level of satisfaction they derived from each factor. To ensure uniformity a forced
distribution of points was adopted for convenience. Namely 8 to 10 for excellent, 6 to 8 for
good, 4 to 6 for satisfactory and O to 4 points for unsatisfactory. The average values for the
different level of satisfaction for the different factors are given in table see (tab. 7, 8).

Table 7
Factors wise values
Srno Factor Excellent Good Satisfied | unsatisfied total
1 Accommodation | 18 12 62 18 100
2 Transportation 14 46 25 15 100
3 Recreation 38 25 17 20 100
4 Parking 08 24 35 33 100
5 Food &drinking | 12 23 42 23 100
water
6 Shopping 37 41 14 08 100
facilities
Average (%) 19.5 295 325 19.5 100
Source — Based on author’s own research
Table 8
Factor wise average of satisfaction (Mi)

Sr No Factor Numerical Numerical Numerical Numerical
value for value for value for value for
excellent good satisfied unsatisfied

1 Accommodation | 9.07 6 475 2.08

2 Transportation 8.59 6.38 425 2.09

3 Recreation 992 751 572 2.75

4 Parking 8 6.17 4 2.11

5 Food & 8.52 7.20 5.20 2.25

drinking water

6 Shopping 9.80 8 5.89 2.35

facilities

Source — Based on author’s own research

These average values are the utilized to calculate satisfaction indices. The ranks are
given to these factors which indicate the priority of the factors (tab. 9).

From the above table it is observed that the satisfaction index for accommodation
works out as 4.77, for transportation 5.21, for Recreation 7.17 for parking 4.22, for food and
drinking water 5.38, for shopping facility 7.91 These satisfaction indices are weighted by
given ranks to these factors (see Table 9). It is observed that shopping facility received rank 1st.

87



Bicnux Ipuxapnamcexoeo ynisepcumemy. ®@izmaHa KyasTypa. Bumyck 27-28

It is known from the study that purchasing of items of various varieties is found on large scale
by tourist. Though the shopping facility received first rank there is a habit of duel pricing
system and bar-gaining is common.

Table 9
Satisfaction index
Sr No Factor Satisfaction index Rank
1 Accommodation 477 5
2 Transportation 5.21 4
3 Recreation 7.17 2
4 Parking 4.22 6
5 Food & drinking water 5.38 3
6 Shopping facilities 7.93 1

Source — Based on author’s own research

Recreation received rank Second Tourism and recreation is very intimately related
concepts. It is known from the study that in shimla the recreational activities most enjoyed by
tourists are visits to picnic spots, horse riding etc. Food and Drinking water received third
rank. The level of satisfaction of the tourists is high on this count but during the survey period
it is found that the sanitary conditions apart from quality of food were poor. Availability of
good quality drinking water has been one of the problems.

It is common experience that in summers the supply of clean potable water falls short
for below the demand. The variety and quality of food served by the restaurants in the town is
also not up to the satisfaction of tourists. Transportation received the fourth rank means with
relatively medium contribution to the level of satisfaction. Shimla is well connected by road to
other parts of Himachal. There is a very heavy rush of tourists most of the time [6]. During
peak tourist season, the transport services come under strain. This may cause transport prob-
lems to and from connecting station. Accommodation facilities received fifth rank because the
accommodation facilities are not satisfactory. Most of the tourists adjust their accommodation
on lodging but the condition of the lodge is filthy and unhygienic. Sanitation facilities are
unsatisfied. Some tourists complained that they are taking high charges and not providing faci-
lities due to high stain on accommodation facilities during season. The problem facing accom-
modation establishment is due to the fluctuation in demand. This problem is especially acute
during season time. A flood of tourist enters the city causing demand for accommodation and
thereby creating a shortage of accommodation. Rise in demand prompts to exploitation.

Parking facilities received sixth rank because parking facilities are not sufficient during
summer. Some roads are narrow designed for a limited traffic and also creates parking
difficulties [5].

Conclusion.

Shimla has many places of tourist interest. In order to mass attractive and friendly
environment for tourism, it is essential to provide various facilities provided to them and also to
find out some important causes for dissatisfaction and areas requiring special attention.

The level of satisfaction of the tourist by noting their views about the facilities
provided to them is assessed. The factor wise satisfaction index is calculated reveals the fact
that in general the tourists are satisfied with the existing facilities at Shimla.

Still is worthwhile to identify the areas requiring special attention. It is send already that there
is a general dissatisfaction about accommodation and parking facilities. In Shimla, the
recreational activities most enjoyed by tourists are visits to picnic spots, horse riding. The
scope of recreational facilities reeds to be expanded as the present places of recreation
becomes over crowded during peak season. During peak season, it is a common complaint that
the hotel industry provides inadequate facilities as compared to the rates charged. The variety
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and quality of the food served by the restaurants in the town is also not upto the satisfaction of
a large section of tourists. In addition to these problems some problems of environmental
concern also arise due to overcrowding waste disposal and noise pollution by vehicles.
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HNEPCHEKTHUBHI HAIIPSAIMH HAYKOBOI'O CYIIPOBO/[)KEHHSI
PEAJIIBAIIT HAINIOHAJIBHOI CTPATETTi 3 03/10POBYOI PYXOBOI
AKTHBHOCTI B YKPATHI HA TEPIOJ JIO 2025 POKY
“PYXOBA AKTHUBHICTD — 3/IOPOBUI CHOCIB JKUTTS — 3JIOPOBA HAIIIS”

Ha ocHosi cucmemHozo onpayrosanHa HAVKOOI JNimepamypy, IHQGOpMayiliHux pecypcie Mepexci
IumepHem ma OOKYMeHMANbHUX Odxcepell, Nepedogo2o 3apyOidcHO20 ma @IMYUSHAHO20 00CgI0Y 3 GUKOpUC-
MAHHAM Memooi@ NOPIGHAHHL MA 3ICMABNEHHS, MeoPeMUIHO20 NPOSHO3YBAHHL MA MOOENIO8ANHS GUIHAUEHO
nepcnexmueti HanpaMu HayKogoeo cynpogooxcenHa peanizayii Hayionanstoi cmpameeii 3 0300poguol pyxogol
axmuenocmi Ha nepioo oo 2025 poxky “Pyxoea axmugHicme — 300posuii cnocib scumms — 30opoga nayia”. I]e
akmyanizye HayKoguil NOULYK 30 CGHOPMOBAHUMY HANPAMAMY 30075 NIOBUWEHHS PIBHS 3aNYHEHHS HACENEHHS 00
0300p08HOI  pYX080I AKMUSHOCIMI, WO CHAPUSMUME PO38 SA3AHHIO SYMAHIMAPHUX | COYIANbHO-eKOHOMIYHUX
npobiem On 0cobu, CYcnibcmea ma 0epxcasgu. J{OCHiONCeHHS OKpeCIeHUx NUmMaHb nompebye Midcoucyun-
JIHAPHO20 NioXo0y 3 GUKOPUCIAHHA MeOpiti, Konyenyitl, xamezopiii ma mMemooie WUPOKO20 CNeKmpy pPisHUX
eanyseti HQyKu ma HayKoGUx OUCYUNTIH.

Knrouosi cnosa: 0300posua pyxoea axmuHicme, HAYioOHANbHA CMPAmMezis, HAYKoge CYPOBOONCEHHS.

On the basis of the systematic studying scientific literature, information resources of the Internet and
documentary sources, the best international and domestic experience using the comparative method, the
theoretical prognosis method and the modeling method we identified the perspective directions of scientific
support of implementing the national strategy on health-enhancing physical activity in Ukraine for the period till
2025 “Physical Activity — Healthy Lifestyle — Healthy Nation”. It actualizes the scientific research using the
defined directions to increase the level of community involvement for health-enhancing physical activity, which
will contribute to the solution of humanitarian and socio-economic problems for individuals, society and the
state. The study of identified problems requires an interdisciplinary approach using theories, concepts,
categories and methods of a wide range of different branches of science and scientific disciplines.

Key words: health-enhancing physical activity, national strategy, scientific support.

IMocTanoBka Npo0JieMH Ta AHAJII3 Pe3YJIbTATIB OCTAHHIX A0CTIAKeHb, 3HAYUMICTh
PYXOBOi aKTHBHOCTI ISl JKUTTEAISUIBHOCTI JIFOJAWHU TMAKPECTIOETHCS 3 IaBHIX 4aciB. Jlocrar-
HBO 3TraJaTH JaBHbOIPELbKOro (dimocoda Apucroresns, sKUH CTBEPAKYBAB, IO KUTTS BUMa-
rae pyxy i HIIIO TaK HE BUCHAXYE Ta HE PYHHYE JIOAUHY SIK TPUBAJIA TiJeCHa Oe3isIbHICTb.

Ha cyuacHOMy erami MOCTIHAYCTPiaJbHOTO, 1HGOPMAIIIHOTO PO3BUTKY LMBLII3aL]
MOCHJTFOETHCS] MPOTUPIYYSA MiXK Ol0JIOTIYHOKO CYTHICTIO JIFOAMHHU 1 YMOBAaMU JKHUTTS, SIKI BOHA
CTBOpPIO€E. XapaKTepHUM TPEHIIOM € HEOCTATHS PyXOBa aKTHUBHICTD JIFOJUHU.
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