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TACTPOHOMIYHUM TYPU3M AK HE._PCHEKTI/IBHI/IFI
HAIIPSIM J1JIs1 PO3BUTKY IHAYCTPII TOCTUHHOCTI
B YKPAIHI

Anomauia. Oxapakmepu3o8ano 2acmpOHOMIUHUL MYPUSM K HANPAM 015 PO3GUMKY iHOYCmpii
2ocmunnocmi. Micye eacmponomii 6 mypusmi nHabysae 6ce Oibu020 3HavenHs. Axuo paniute, 6i0-
8IOVIOUU MY YU THULY KPAIHY Mypucmu He npuoiisiu 3HAYHY yeaey micyesill KyXHi ma ii 0coonusoc-
MAM, MO HAPA3i Npu 0OPAHHI MAPUPYMY HOOOPOIHCL TII0OOU ULYKAIOMb Micyesi Oelikamecu, sIKi 8apmo
CKOWMY8amu y Micyi ske 60HU NAAHYIOMb 8i08I0amu. 3pOCmanHs NONYIAPHOCTI 2ACMPOHOMIYHO20
Mypuzmy nio8UWYE KOHKYPEHMOCHPOMONCHICMb MICYb, KL 8I08I0YIOMb MYPUCMU, OCKLIbKU came
Micyesa Kynomypa ma HAYiOHANbHA KYXHS CMAE OOHUM 3 BUSHAYANbHUX YUHHUKIG N0 Yac oOpaHms
HanpsamKy nooopoxci. Ilposedeno onumysamnts, sike nokasano, o came KyIiHapHi MaHOPIGHUKU Hall-
Oinbw 3ayiKasieHi bpamu yuacms y PI3HOMAHIMHUX MYPUCTIUYHUX 3AX00AX, OKPIM CRONCUBAHHS IICT
ma Hanois, Hidxc iHwi mypucmu. Ha ocnosi nposedenoco 00CniodiceH s 6UOKPEMIIEHO XAPAKMepHI
pucu mypucma, SKuil n0OOPoOICY€E 3 2acmponomiunoo memor. Ha cboeooHi 6 ceimi nposooumucs
SHAYHA KILKICMb 2aCMPOHOMIYHUX (hecmusaiis, sKi npusadbnioioms mypucmis 3 pisHuX KyMmoukKie
ceimy. Buoineno nepenik kpain c8imy, sKi 3a 2ACMPOHOMIYHUM KpUMepiM € NONYIApHUMU 05 8i0-
gioysanus mypucmamu. /leaxi Kpainu Hapasi € nidepamu 3 po36UMKY 2aCMPOHOMIUHO20 MYPUIMY),
npome Yxpaina € negioomoio 8 ceimi 3 ybo2o paxypcy. Ilposedenns 3axo0die 3 nonyiapusayii Yepainu
SAK KpaiHu 2acmpoHOMIYHO20 MYPUMY, MIXCHAPOOHA CNI6Npays 6 npocy8aHHi ma O3HAUOMIEHHI 3
VKPAIHCbKOI0 KYXHEI, NPO8e0eH sl (heCmueais ixci MidCHApoOHO20 pisHs 6 YKpaini dacmb 3mocy
3anyYUmu 2aCMpOHOMIYHUX MYPUCMi6 00 Kpainu. B 0ocniocenHi 8U0ieH0 cCmumyniondi 3axoou, a
came: peKiama yYKpaiHCoKux cmpas 3 BUKOPUCMAHHAM [HMEPaAKMUsHoi Kapmu 3aK1a0ié 20CMUHHOC-
mi, Oe ix comyoms, NPOBEOEHHs MIJDCHAPOOHUX Npe3eHmayit ma oecycmayii,; cnienpays 3 3axK1aoa-
MU THOYCmpii 20CMUHHOCMI THUUX KPAiH, OpeaHizayis ma npoeederHs 2aCmpOHOMIYHUX (heCmUsaie
MIHCHAPOOHO20 PIBHSL, CMBOPEHHSL Catimy ma aKayHmie y CoyiaibHUx mepexcax, oe 6yoyms iLiocmpy-
samucs 3aKk1a0u iH0ycmpii 20CMUHHOCIE MA YKPAIHCbKI CIMPABU, d MAaKodic npoyec ix npueomyeaHms
3 GUKOPUCMAHHAM THMEPAKMUBHOI Kapmu OJisl 3AIy4eHHs MypPUcmie, 3acmocy8ants map2emuney yux
COYIANbHUX MepexCc; CMBOPEHHs 3aKOH00a84oi 6a3u 0/l pe2ylio8anHHs eKON02IYHOI YUCmomu npo-
OVKMIB, BUKOPUCMOBYBAHUX OJi NPULOMYBAHHA CIMPAS Y 3aK1A0AX 2POMAOCLKO20 XAPUYB8AHHS, NiO-
NUCAHHA 002080Di6 3 MINCHAPOOHUMU MYPUCTNIUYHUMU A2EHYIAMU 015 eeKMUBHO20 PEKNIAMYBAHHS
NPOBIOHUX 3aKNA0I8 IHOYCMPIT 20CMUHHOCIE MOWO.

KirouoBi cjioBa: racTpoHOMis; TaCTPOHOMIYHUN TypH3M; PO3BHUTOK TYpPH3MY; TaCTPOHOMIUHI
TPEH/IU; TACTPOHOMIYHI (pecTUBaJIl; FACTPOHOMIYHI 0COOIMBOCTI PET10HIB, 1HAYCTPisl TOCTUHHOCTI.
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ASTRONOMIC TOURISM AS A PROMISING DIRECTION
FOR THE DEVELOPMENT OF THE HOSPITALITY INDUSTRY
IN UKRAINE

Abstract. Gastronomic tourism is characterized as a direction for the development of the hospi-
tality industry. The place of gastronomy in tourism is becoming increasingly important. If earlier,
when visiting a country, tourists did not pay much attention to local cuisine and its features, now
when choosing a travel route, people are looking for local delicacies that are worth tasting in the
place they plan to visit. The growing popularity of gastronomic tourism increases the competitive-
ness of places visited by tourists, as it is the local culture and national cuisine that becomes one of
the determining factors when choosing a travel destination. A survey was conducted, which showed
that culinary travelers are more interested in participating in various tourist activities, in addition
to eating and drinking, than other tourists. On the basis of the conducted research the characteris-
tic features of the tourist who travels with the gastronomic purpose are allocated. Today, the world
hosts a large number of gastronomic festivals that attract tourists from around the world. The list
of countries of the world which are popular for visiting by gastronomic criteria is allocated. Some
countries are currently leaders in the development of gastronomic tourism, but Ukraine is unknown in
the world from this perspective. Carrying out events to promote Ukraine as a country of gastronomic
tourism, international cooperation in the promotion and acquaintance with Ukrainian cuisine, hold-
ing international food festivals in Ukraine will attract gastronomic tourists to the country. The study
highlights incentives, namely: advertising of Ukrainian dishes using an interactive map of hospitality
establishments where they are prepared; conducting international presentations and tastings, coop-
eration with hospitality industry institutions of other countries; organization and holding of gastro-
nomic festivals of international level; creation of a site and accounts in social networks, which will
illustrate the hospitality industry and Ukrainian dishes, as well as the process of their preparation
using an interactive map to attract tourists, the use of targeting these social networks, creation of a
legal framework for regulating the ecological purity of products used for cooking in catering estab-
lishments, signing agreements with international travel agencies for effective advertising of leading
institutions of the hospitality industry, etc.

Key words: gastronomy; gastronomic tourism; tourism development; gastronomic trends; gastro-
nomic festivals; gastronomic features of the regions, the hospitality industry.

JEL Classification: L80, L83
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IHocranoBka mnpoGjemMu. l'acTpoHOMIYHMI
TypU3M — II€ HE JIMIIIE JETYCTallisl Pi3HOTO BUITY
CTpaB Ta HaIoiB, a i 3HAHOMCTBO 3 KYyJIBTYPOIO
Ta TpaauLissMM KpaiHu, ii perioiB. Illopoky
B CBITI BiJIOyBAa€ThCsl BEJIMKA KUIBKICTh PI3HUX
racTpOHOMIYHHMX (DeCTHBAJIB, SKI MPHUBAOIIO-
I0Th TYPHCTIB Ta TO3WTHBHO BIUIMBAIOTh Ha

6

PO3BUTOK 1HAYCTpii TOCTUHHOCTI KpaiH. OTixe,
IMIJDK TaCTPOHOMIi TIOYMHAE 3MIHIOBATHCS, BOHA
CTa€ BaXIIMBUM €JEMEHTOM Ta 1HCTPYMEHTOM
TYypU3MY, OJTHUM 3 KIIFOYOBHUX ACIIEKTIB OOpaHHS
MICIIs Ta MapHIPYTy HOAOPOKI.

AHAaJi3 OCTaHHIX J0CTiTKeHb i myOJaikaiii.
TeopeTnyHUM acreKkTaMm pPO3BUTKY I'aCTPOHO-
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MIYHOTO TypHU3My B YKpaiHi IpUCBSYEHI mparii
B. bacosa ta A. T'onox, cy4yacHi TeHAEHIIi1 po3BU-
TKy TaCTPOHOMIYHOTO TYpU3MY PO3IJISIAIOTHCS
B pobortax B. Kopninooi Ta H. Kopninosoi [4],
JOCII/HDKEHHSI CTaHy Ta PO3BUTKY BCECBITHHOTO
racTpoOHOMIYHOTO Typu3My npoogut UNWTO.

IlocTanoBKka 3aBAaHHsSI CHOpSIMOBaHA Ha
JOCIIJDKCHHS CYYaCHUX TaCTPOHOMIYHHMX TEH-
JICHIIIN B CBITI 3 METOIO iieHTH]iKaMii iX BIJTHBY
Ha PO3BHUTOK 1HAYCTpli TOCTUHHOCTI Ta BH3HA-
YEHHS 3aXO/IIB MOMYJspu3allii YKpaiHu Ha MIXK-
HApOJHOMY PiBHI SIK TIEPCIIEKTUBHOTO HAMIPSIMKY
JUISL TACTPOHOMIYHOTO TYPH3MY.

Buxkiaax ocHOBHOro marepiaay 10c.i-
nxenHsi. [Togopoxki Ta 1a TICHO TIOB’sI3aH1 MIXK
c00010: He3aJIeKHO BiJl HAMPSAMKY, 1] Yac MaH-
JPIBKU TyPUCT 3aBXKI1 HaOyBaeTe HOBUM racTpo-
HOMIUHUHN JOCBiM, SIKHW MO3BOJIsiE HOMY Kparie
BITUYTH Ta 3PO3YMITH MiCLIEBY KYJIBTYPY.

Ha croronmHi racTpoHOMiYHUN Typu3M HaOy-
Ba€ BCE OUIBIIOTO TMOMIMPEHHS, OCKUIBKH JIFOIN
UIYKaIOTh «aBTEHTUYHOT'O JOCBITY», TAKOTO, SIKUIl
MIEPETBOPIOE iX 3 MPOCTHUX CIIOCTEPIrayiB B aKTUB-
HUX YYaCHUKIB MOIii, 1110 BiI0YBatOTHCS HABKOJIO.
B Gararbox kpaiHax CBITY 1Ka CTa€ «POI3UHKOIOM,
npuBadmioroun Oarato rypmaHiB o cebe. 3a
nanuMu UNWTO — cepesHbOCTaTUCTUYHUN MaH-
JPIBHUK T1JT 9ac MOJOPOXKI BUTpava€e MPUOITU3HO
1/3 cBoro OromkeTy Ha XapuyBaHHs. ONMUTYBaHHS
npoBeneHi HemjonaBHo Ha Expedia Tta Booking.
com TOKa3aJiy, 1110 Cy4acHi TYpUCTH BCE OUIbILY
yBary MijJ 4ac MOAOPOXI NPUAUISIOTH TOIIYKY
YHIKaJIbHUX MICLIEBUX cTpaB. Bapro 3a3Haumtw,
0 3pPOCTaHHA TMOMYJSPHOCTI TacCTPOHOMIY-
HOTO TypU3MYy MiJIBUIIYE KOHKYpPEHTOCIPOMOXK-
HICTh MiCIlb, IKi BIABIIYIOTb TYpUCTH, OCKLIbKH
caMme MicleBa KylbTypa Ta HalllOHaJdbHA KyXHS
CTa€ OJHMM 3 BU3HAYAJIbHUX YMHHUKIB IIiJ] 4Yac
00paHHs HaNPSMKY MOJI0poxXi [7].

[IpoBigHI TypuUCTHYHI ULEHTPU AKTHBHO
BUKOPHUCTOBYIOTh TaCTPOHOMIYHY 1HAYCTPItO
JUISL 3aJly4€HHs Ke OUTbIIOl KiTBKOCTI BiABiM-
yBadiB, 1110, B CBOIO Yepry, 301IbIIy€E TypUCTHY-
HUH TIOTIK Ta MO3UTHUBHO BIUIMBAE HA PO3BUTOK
IHAYCTpil rocTUHHOCTI TepuTopii. ITpuxmagom
nporo € ¢ecruBany Tomatina B Icmanii, skwit
mopoky 36mpae Omm3pko 50 000 TypucTiB, SK
1 ¢ectuBanp ixi B Can-OpaHIKMCKO, a 10 BXKE
TOBOPHUTHU IPO BiloMuil y BcboMy cBiTi Hearo-
JTITAaHCBKUN TaCTPOHOMIUHUH (ecTuBagb — Iie
CIPaBXHS MEKKa MPUTOTYBaHHS MilLH, SIKY BIJ-
Bijly€e OJIM3BKO MiIbHOHY TypHCTiB. [IpoBeneHHs
TakuX (eCTUBAIIIB CIIPUYNHSE 3HAYHUN CTPUOOK
JIOXOJIIB JUIsI TOTENbHO-PECTOPAHHUHN 3aKIadiB.

3a 101OMOTro10 HaCTYITHOI TaOIUII IPECTABUMO
HAWBIJBIYBaHINI TacTPOHOMIYHI (ecTuBami
cBity (Tabm. 1).

[IpencraBnenuii mepesnik ¢GecTUBAIB — II€
JUIlle He3HAYHA YacTMHA HEe3BUYAHHX racTpo-
HOMIYHUX 3aXOJIB, 1[0 MPOXOJATH B CBITI.

SIKI10 aHani3yBaTH MOMYJISAPHICTH KPaiH CBITY,
TO Ha CHOTO/IHI, y JAECATKY HaWOLIbII MpHUBAOIH-
BUX 3 TaCTPOHOMIYHOI TOUKH 30py KpaiH BXOJSTh:

1. Taimann — 1 kpaina yBiOpana B coOi Tpa-
munii kyxonb Kwuraro, IHnii Ta Okeasii 1 cTBO-
puiia CBiff yHIKaJbHUI Ta HEMOBTOPHUN CTHIIb.
BinbiicTe cTpaB 3a3BHuail 3 4acHUKOM 1 mep-
1eM mix HazBoro «Mouseshity ta «Bird's eye»,
SIKHI CIIABUTHCSI CBOEI0 BUOYXOBOIO TOCTPOTOIO.
[HImIMMY OCHOBHMMM 1HTPETIEHTAMHU € JIAMMOBHI
CiK, KOpiaHap Ta JIMOHHA TpaBa — CaMe¢ BOHH
JOJAI0Th ONoaM XapakTepHUW TaimaHAChKUi
npucmak. [lin yac BifBiAyBaHHS KpaiHH BapTo
TaKOX CIPOOyBAaTH JIETeHAAPHUIA COyC 3 pudu Ta
KPEBETOUYHY TIACTY.

2. I'pertist — cupaBskHIM CMaK ITi€l KpaiHu Mpo-
CTSTa€ThCS B OJNMBOK 10 BOCbMHHOTA. I'peku
HE MacKyOTh NMPOAYKTH IiJ] IIApOM HE3JIYEHUX
CHeliid, TOMy TyT MO)KHA HACOJIOJUTUCS CIpPaB-
YKHIM CMaKOM BUIIEYEHOTO XJ1i0a, pOKEBUX MOMi-
nopiB abo 3aredeHoi pudu 3 Cepen3zeMHOro Mopsi.
PsicHy KUIBKICTB CTpaB Ta 3aKyCOK MOKHA 1mo0a-
YUTH Ha CTOJ1 caMe B MOJY/AE€Hb — FOJIOBHY Yac-
TUHY JHA U1 TpuiioMy Txi. B cepeny 1’ ATHULIIO
MiCHI OHI, KOJH M’SIcO He BKuBaroTh. Came B
Adinax 3HaxomuThcs Onm3bKo 20 pecropaHiB
3a3HaueHnX MinuieHiBChbKIM Ti1oM. Hampukian,
«Funky Gourmet» ab6o «Botrini's» 1e MOXHa
HACOJIOAUTHCS LIeIEBpaMU I'PEIIbKOi 1 cepea3eM-
HOMOPCBKOT BUCOKOI KyxHi [3].

3. Kuraii — e ogHa i3 cToiauub A TypMa-
HIB 3 YCBOTO CBIiTYy, IMOYMHAIOUM BiJl BYJIUYHUX
TOPTrOBLIB DK€ Ta 3aKIHYYIOYM IIHKAPHUMU
OankeTHUMU 3anamu. Kynerypai Tpamumii [Hb 1
SIu (Gamancy 1 rapMoHii) MarOTh TPOSIB B OJHIN
CTpaBl y BHUDIAI OXOJOMKEHUX MPOIYKTIB
(oBoui Ta PpyKTH) 1 TEIIIOTO M’siCa 31 CICHISIMH.
['eorpadist Ta icTopisi OKpeMHUX PErioHiB 3iH-
CHIOIOTH BIUJIMB Ha CMOCIO MPUTOTYBaHHS 1XKI.
3akaau BUCOKOT KyXHI MO)KHA 3HAUTH B Makao
a6o ['oHKOHTY.

4. ®paniig — KpaiHa SKa CIABUTHCS TaKUMHU
NPOAYKTaMU SIK CUp, PABIMKH, IIAMIIAHCBKE Ta
Oaretn. @paHily3pka KyXHS 3apeKOMEH]yBaja
cede, sIK JIerKa y TMPUTOTYBAHHS 3 BEJIMKAM acop-
TUMEHTOM TPOIYKTiB. BIJIMB HAa OCHOBHI CKJIAI0B1
KyXHI pOOHUTB pi3HUH KJTiMar Ta reorpadis paiioHiB
KpaiHu. ['acTpoHOMIUHMI Typu3M B KpaiHi JyxKe

7



IHOycmpia mypu3my i cocmuHHocmi 8 LlenmpaneHiti ma CxioHid €gponi

N2 4,2022

Tabmuns 1

HaiiBigBinyBaHimi racrpoHomivHi ¢pecTuBaIi CBIiTY

Ha3Ba Ta micue
MpPOBeIeHHA

XapakTepucTHUKA

decTuBanb 1xi
B Can-®paH1ucko
(Can-®pannucko, CIIA)

Can-®panuucko — e Micie 115 rypMaHiB B Oyab-gKy mopy poky. Bxin Ha
(ecTrBanb OE3KOITOBHUIMA, IPOTE TOTYHTE KOIITH Ha TKy. KoskHOTO poKy
¢ectuBans Biasinye npudnauzno 50 000 rocreii.

decruBanb 100CTEPiB B
Men-Poxnenn (Men, CIIIA)

rar MeH BinoMuii cBoiMu J1oOCTEpaMu, a Kpauii (pecTuBaib J00CTepiB
npoxonuth y Poknenni Ha nouarky cepns. I1in yac pectuBanto npoxoauTtsb
0araro po3BaKaJIbHUX 3aXOAIB, SIKi TPUBAIOTH 11’ ATh JHIB.

South Beach Wine & Food
Festival (Maiiami-biu,
®nopuna, CIIA)

Le rpanaio3Huii 3aXifl, SKHI TPOXOAUTH MPOTITOM YOTHPHOX JHIB 1
JIEMOHCTPYE MPOBIAHMUX CBITOBUX BUPOOHUKIB, Ied-KyXapiB 1 KyJaiHapiB.
[Tin yac gecTupamo npoxoauts OUIkII Hixk 80 3axomiB. bararo 3axosis
MPU3HAYCHI TUTBKH AJISL TOPOCIHX, ajle € 1 CIMEHHi 3aX0/u.

Napa Truffle Festival
(Hana, Kamidopwis, CILIA)

Lle cBsATO KyXHi CBITOBOTO KJIACy Ta NEPEIOBi KyJIiHAPHI TEXHOJIOTIT Y
camMoMy cepIli BUHHOI KpaiHu AMepuKu. 3a3Buuail pecTuBaib MpOXoAUTh
B ciuni. ExcriepTy 3 BUpOIIEHHS TprodesiB MPHI3ALTh 3 YChOTO CBITY
100 PO3MOBICTH PO BUPOIILYBaHHS Ta HOBI PELIENTH TPUTOTYBAHHS.
o6 BigBinaTH ecTUBAIL OS3KOIITOBHO, IPUXOJIBTE Y OCTaHHIH JICHb Ta
BizBinaiite punok Oxbon Public Market.

Tonyetickiit pectuBanb
yerputb (lomyeid, [pnanmis)

decruBanb 3a3BUUAl MPOBOJAUTHCS Y BEPECHI KOXKHOTO POKY, OCTaHHIH 3axi
BizBigano Oinbine Hixk 20 000 BixBixyBauiB 13 25 kpaiH cBiTy. DecTuBab
poBOAUTHCS 3 1954 poKy 1 BKIIIOUAE B Ce0€ «YCTPUIHY CTEKKY», 1€ TTabu
MPOJAIOTh THCSY1 YCTPHIIb 1 MiHTH ['IHHECA MPOTATOM TPHOX JIHIB.

Mixuaapoaauii hecTuBaib
manro (Hero-emi, [amis)

Manro — nommpennii i ymooOnenuit ppyxT B [uaii. Ha ¢pectusani
npencrasineHo monan S00 pisHUX BUIIB MAHTO, SIKi BUPOIICHI 11O BCIA
TEpUTOPIi KpaiHH, a TAKOXK MPEACTABICH] Yy/I0BI PELENTH IIPUTOTYBaHHS
BiJI BimoMuX iHIIHCHKUX KyXapiB. [1ix gac pecTuBamo mpoxoauTs 6araro
KOHKYPCIB.

Benukwuit OpuTanchkmii

tdhectuBans cupy (Kapmidad,
VYenbc, BenmnkoOpuranis)

Cup — 11e HaIliOHATBHA OEPKUMICTh B BenmnkoOpuTanii, i ogHuM 3
HalKpanmx MicIlb Ie MOJKHA CITpOOyBaTH YHIKAIBbHI Ta JeTiKaTeCHi

cupu € Benukuit OpuTaHChKHA (PeCcTUBAIEL CHPIB, IKUH TIPOXOIUTH Y
BepecHi. Ilix gac pecTuBaNo MOXXHA BiBITATH 3aHATTS, Ta TI3HATUCS K
MPUTOTYBATH BIIACHUH CHP, & TAKOXK K MOEIHYBATH CUPU 3 BUHAMH Ta
IHITIMH TIPOIYKTaMU. A THM KOMY TTOTPiOHA «TIepepBa Bill CUPY», MOXKYTh
cripoOyBaTH MOPO3UBO, TUPOTH Ta iHII poaykTh Ha Best of British Market.

Good Food and Wine Show
(KeiirrrayH,
[liBmenna Adpuka)

I'panmio3na momis, sika 3a3BU4aii mpoxoAnTh y TpaeHi. [1ig uac ¢pectuBamio
BiIOyBarOThCS MDXKHAPOIHI Tpe3eHTallil med-KyxapiB, KOHKYpPH MOPO3HBA,
KOHKYpCH 0apucTa, SKi BUCBITIIOIOTH MiBJeHHOA(PUKAHCHEKY KaBOBY
iHaycTpiro. [IpoxoasaTs criemnianbHi Mpe3eHTarlii Mpo 30pOBE XapuyBaHHA,
JIETyCTaIlii BUH, IPUTOTYBaHH TKi 1 IEMOHCTpaIlii MPUTOTYBaHHS TOPTIB.

Mistura Food Festival
(JIima, ITepy)

Lle Benmye3Huit racTpoHOMIYHUHN (ecThBaNb B JIaTHHCEKUI AMepHIIi,
SKUH IPOXOJUTH Y BEPECHI 1 IPONOHYE KyXHi, BKIIOUAIOUH [1EPYaHCHKY,
KPEOJIbChKY, aMa30HChKY. CII0BO «mistura) iCliaHChbKOIO O3Ha4Ya€e

CYMIIII, TOMY TyT MOYKHA ITO0aYUTH Pi3HOMAHITHI KyJIiHapHI TPauiii.
[omynsapaumMu Ha decTrBaNi € CTEHI LIOKONay, KaBU Ta ekapHi. Takox
MIOTYJISIPHUM € M SICO Ha TPUIIL, BijoMe sIK brasas.

Kaiiman Kykayt (Benukuit
Kaiiman)

Kaiimanosuii ¢ecTrBanb — e Beianye3Ha KyJIiHapHa MOis, IO TPOBOIUTHCS
Ha ocTpoBi Benukwuii kaiiman y Kapudcekomy mopi. [IpuroryBanss ixi
BiZJOYBA€THCS B CIYHI KOXKHOTO POKY 1 € IPEKPACHUM 3MMOBHM BiAIIOYMHKOM
3 BECeJIOIaMHt, COHIISIM Ta BiAMiHHOIO Dxero. Jlerycrauii, neMmoHcTpauii,
BiZIOMi KyXapi Ta BUIIyKaHi Beuepi — Bce e KaiimanoBuii pectusais.

Lricepeno: cknaderno asmopamu Ha ocrosi [6]
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PO3BUHEHHUH, HAfYaCTIIIIe POIIOHYIOTHCS BUHHI Ta
1HII TypH (HAIpUKIIaa, CUpHI) y TIOEJHAHHI 3 Maii-
CTep-KJ1acaMH 3 MPUrOTyBaHHs CTPaB, BJIBIyBaH-
HSIM BUPOOHUIITB Ta JCTYCTAIlISIMH.

5. Icnanis — ctpaBu nmpuroroBaHi B bapcenoni
BBAXKAIOTHCS KPaIllolo Tkero y Beiit kpaiHi. OcHo-
BHUMHU CIHEIISIMU KAaTaJOHCHKIM KyXHI € KMHUH
ta madpan. Cyminr iHTpelieHTIB Ta 3BUYAIB A€
HETIOBTOPHUH CMaK CTpaBaM 3 M’sica Ta Mope-
MPOJYKTIB B HalllOHAILHOMY coyci. ClaBUThCS
Icanist 1 cBOiMHU IykepKamu. 3arajoMm Isi Kpa-
fHa — 11e PO3AOIIIS Ul TaCTPOHOMIYHUX TypHC-
TiB, BOHa 0arara Ha BUILyKaHi pecTOpaHi Ta mpo-
MOHY€ O€3I1iY raCTpOHOMIYHUX TypiB [3].

6. Mekcrka — KyxHs 11i€1 KpaiH| Ma€ epeBaskHO
ICTIAaHCHKUH BIUTUB 3 POI3HHKOIO (DPAHITy3bKUX Ta
adpuKkaHChKUX Tpaauiiid. OCHOBHI CKJIQJIOBI Pi3-
HUX CTpaB — KyKypyn3a i 600H, crioco0iB IpUIroTy-
BaHHS SIKUX HE3JIIYCHHA Oe3J114, BKIIFOYAIOun CHUH-
Jay Ta Kecauibio. He3aOyTHROO CTaHe 1 IUIsIka
MECKaJIs 3 TYCEHHUIIEIO BCEPETUHI.

7. Itamss — He HOUBISMYNACH, HA BIIMIHHOCTI
MDK perioHamHu, iX MOEJHYE OHA TPAIUIIIS — IIe
HEIMOBIPHO CMayHa Iila 3 HAaHTOHIINUM TECTOM
Ta XPYCTKOIO CKOPHUHKOIO, 1 macta 3 pi3HUMH
coycamu, 1 pi30TTO. B SIKOCTi TOJIOBHOTO HATIOO
iTaniiil HajxawTh nepesBary Kasl. Hesmiuenna
KUIBKICTh YYyJOBUX PECTOPaHIB Ha OYyIb-SKHI
CMakK Ta ramMaHellb Ta BAHOPOOHI1, MPUBa0IIIOI0Th
T'YPMaHiB 3 YChOTO CBITY.

8. Inmist — kpaina pi3HOMAHITTA, SIKE MPOCTS-
raeThCs BiJ KBapTaliB Ta MicT. Puc — ne ocHo-
BHA TXa 1HAINIIB HA MIBAHI, @ HA TIIBHOY1 — POTH
(1aaificekl KOp)KWKH). BOHM TOTYHOTBCS 3 OBO-
yaMH, Kapi 1 4aTHI, TAKOX JI0 HUX YacTO JI0JA0Th
M’sico abo puby. Maca eK30TUYHMX cIieliil Mic-
TUTbCS PAKTUYHO y Oy/b-sSKUi CTpaBi Ta 37aTHA
MiipBaTH CMaKoBi perentopu [3].

9. Snonis — OUIBLIICTH PECTOpPaAHIB B KpaiHi
MIPOTIOHYE B MEHIO SKITOP1 (HEBEIMKI MIAILTAKI
3 KypKH 3 OBOYaMH), cammmmi (cupa puoda), cyii,
TemIypa (MPOAYKTH, HMPUTOTOBIEHI B KIIApI) i
pameH (nokmuHa). Kaiiceki — Tpaaumiitauii 0011
SATIOHIIIB 31 3MIHOIO CTPaB, IEHTPAIBHUM IHTpE/Ii-
€HTOM SIKMX € PHUC 1 TOPY — € BIHLEM SITMOHCHKOL
kyxHi. Takuii 0011 moeqHy€E B OOl IEPEMOHIIO
1mojiavi, BHUIITYKAHICTh IOIJIMHAHHS 1Ki, HAco-
JIOAY BiJl BULIIYKaHUX MPOJYKTIB 1 MPOTyMaHOTO
MEHIO, IHI'PE/IIEHTH SKOTO 3aJIeXkKaTh BijJl CE30HY.
00611 € 03HAKOIO BUCOKOTO PiBHSI 3aKiamy [3].

10. Ingonesis 1 Manaiizis — KyxXHI IMX KpaiH
1Ie CBO€EpIHA CyMIIll KUTAUCHKOI, 1HAIMCHKOI Ta
MopTyranbebkoi Tki. CTpaBH 3 BEIHKOIO KiJlb-
KICTIO pHCY, CHEeLil, NPSHOILIIB Ta TOCTPOIo

HEePLI0 3HAXOAATh BIATYK Y CEpUAX I'ypMaHiB 3
YChOTO CBITy. [’Ka € HecKIamgHOIO He JTUBISYHCH
Ha OaraTy KUIbKICTh IHIPEIIEHTIB, CMaK — IpoO-
CTHUIi Ta sicKpaBuii [3].

VY ciuni 2020 p. BcecBiTHs acomiamis mpo-
JIOBOJIBYMX TIOOPOXKEH — MpPOBIAHUH OpraH
racCTPOHOMIYHOTO TYpHU3MY, ONPUIIOJHHUIA CBOT
OCTaHHI PE3yJbTaTH JOCHIDKCHb TEHICHIIIMI
npoaoBosikuux nojpoposkeit 2020 p. OnutyBaHHS
Oyso mpoBenieHo B 6 kpaiHnax 3 monana 4500 pec-
noHeHTaMu. Ha 0CHOBI OTpUMaHuX pe3ynbTariB
CKIIQJICHO TEepeNiK XapaKTepHHX pPHUC TYpPHUCTA,
SKHUI TIOIOPO’KY€ 3 TACTPOHOMIUHOIO MeTOI0. Taxk,
MIEPEBAXKHO, I1€ MOJIO/I JIFOAH — «MiJUTeHiamm» (Ti,
XTO HapoauBcs B nepion 3 1981 mo 1996 poxn)
Ta TOKOMIHHSA «Z» (Ti, XTO HApPOAMBCS TICIIA
1996 poxy). Came BOHM € HalOIIBIITUMU TacTPO-
HOMIYHUMH TOLIHOBYBaYaMH. CHOHYKaTbHUMH
dakTopaMu AJiI HUX € BUBUEHHS MICHEBOI TKi
Ta HAIMOIB Mia 4ac mogopoxi. 77% TypucTiB i3
YHucia IOKOJNIHHS «MUNIEHIATIB» 3I1HCHIOIOTH
MOJIOPOXKI «II00 OTpUMAaTH He3a0yTHI BpaKeHHS
BiJI ki Ta HaroiBy. [TokomiHHs «Zy» 3a Kiacudi-
Kailiero BcecBiTHBOT oprasizaiii mpoaoBOIBUUX
HOAOPOXKEH — IIe «Cymep-TypMaHm» 3aBISIKH iX
BEJIMKOMY 1HTepecy 10 Dxi, 11 ictopii Ta cnanu-
mHY. le — MaHApIBHUKY, K1 HACOIOMKYIOThCS
AKTUBHUM TYpHU3MOM Ta HE HIKOAYIOTh I'pOLIEH
M1J] 4ac MOAOPOXKEH.

[TpoBeneHe omuTyBaHHS MOKa3ajlo, IO came
KYJIIHApHI MaH/PIBHUKM HAMOLIbII  3alliKaBJeHi
Opar y4acTb y pi3HOMaHITHUX TypPUCTHIHHX 3aX0-
Jlax, OKpIM CTO)KUBAHHS DKI Ta HAIOiB, HUK 1HIII
TypuCTH. BOHM BHKOPUCTOBYIOTH CBOI IOI3IKH
MaKCUMAaJIbHO: BIJBIIYIOTh KYJIBTYPHI BH3HAYHI
1aM’SITKH, 3aX0[I1, BUCTABH, EKCKYPCil, 3IHCHIOIOTh
nokynku. KymiHapHi MaHAPIBHUKM BUTPA4yaroTh Ha
24% Olnbliie Ha JIeHb, HIXK THIII TIOOPOXKYFOHI.

Man/piBHUKM y CBOiX KyJTIHapHUX I0JI0-
pOXKax IIYKAalTh PI3HOMAHITTS Yy CTpaBax Ta
HarnosX. L{i0 TeHIEeHIiI0 UIIOCTPYIOTh YOTUPH
OCOOJMBOCTI TYpHUCTa, SKHH TOAOPOXKYE 3
racCTpOHOMIYHOIO METOI0, SIKI TepemivyeHi pec-
MOHJICHTaMU ONUTYBaHHS: BiJIBiyBaHHS pECTO-
paHy «Uisi He3a0yTHIX BpaXkeHb»; i’Ka B pecTo-
paHl BHCOKOI KyXHi; Hacojoa BYJIHMYHOI 1KEIO
3 KIOCKY; BIIBilyBaHHS BiJJOMOTO peCTOpaHy 4
Oapy [8]. binbir Toro, KymiHapHI MaHJPIBHUKH
NpUAMAaIOTh AKTUBHY Y4acTh y ipMapKax, BiiBiJI-
YIOTh KyJTiHapHi ¢ectuBaii, Gpepmu, BHHOPOOHI,
KyJIiHapHI Kypcu Ta IPUETHYIOThCS A0 KyJiHap-
HUX TYPIB 3 T1JI0M.

Ha npuiiHaTTs pilleHHs IpO MOAOPOX BILIH-
BAaIOTh Jpy3i Ta ciM’s, iH(opMallist 3 BeO-caiTiB
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Ta COLAJIbHUX MEpex 3 orisinamu. Pekomenna-
1ii Ipy3iB Ta ciM’1 MarOTh HAUCYTTEBIINI BILIMB
Ha pILIeHHs] MaHAPIBHUKIB BIABIAATH HOBE MICIIe
npusHaueHHs (61% Bcix pecnonneHTiB). Omis-
JaM Ha BeO-caiitax AoBipsATh 53% KyaiHapHUX
MaH/IpiBHUKIB, a 41% 3 HUX nepeOyBarOTh Mif
BIUTUBOM JIOMHUCIB Jpy3iB Ta CiM’1 B coOlliajb-
HUX Mepexax. HaliedexkTuBHile NpoCyBaHHS
3IIACHIOETBCS OKPEMUMH MaHApPIBHUKAMH, SIKI
JUISTHCS CBOIM OCOOMCTHM JIOCBIIOM Yy COITIalb-
HUX Mepekax. 3a MPOBENEHUM JIOCIHIKEHHSIM
«MowitopuHr 1xi 3a 2020 pik» — «85% nomopo-
KYIOUHX Ta BIIMOYMBAIOYMX MOJIOIUX TYpPHUCTIB
TUTSTBCS CBOTM JTOCBIZIOM ITOOPOXKEH Y COILlialb-
HHUX MEpEeKax HIOHAWMEHIIE MOJOBUHOK CBOIX
roizaok» [8]. Ile 3HauHMI moTeHITial 11 0e3K0-
IITOBHOI Ta HAJIMHOI pEeKJIaMu JJIs opraHizarii
3 BUPOOHMILITBA XapyiB Ta HAIOIB.

MaHApiBHUKHM HAJIal0Th MEpPeBary MiCIeBHUM,
ABTEHTUYHUM Ta COLIAJbHO BIAMOBIIAIBHUM
KyJIIHApHUM BpaxkeHHsIM. Yacu, Koiu OiIbIIICTh
TYpUCTIB UIyKajdu O€3Me4Hi, CTaHIapTHI Bapi-
aHTH 1K1 Ta HAMoOiB BXKE€ MHHYIU. 3apa3 MaH-
JPIBHUKHU 3 33/JI0BOJICHHSIM IIIYKAIOTh CIIPaBXKHI
TPaULIiiHI CTPaBH, SKi MOKPAILYIOTh PO3yMiHHS
MICIIeBOi KynbTypu. [l 3amikaBieHHs cydac-
HUX MaHJAPIBHUKIB HEOOXIJHO NMPOIMOHYBATU iM
YHIKaJIbHI KyJTIHapHI BpaKEeHHsI, 1110 MPUTaMaHH1
KOHKPETHOMY PETi10HY 4M panony [8].

Bapro 3ayBaxkutH, 1110 Bce Oinblie 3HAYEHHS
HAJA€ThCA MIATPUMII COI[IaIbHO BIIOBIIalb-
HOro Oi3HeCy, 3aBISIKH YOMY TacTpPO-TYPUCTH
HaMararoThcs ICTH B 3aKJIaJax TOCTHHHOCTI, 1110
JIEMOHCTPYIOTh COIlIaJIbHY OPI€EHTOBAHICTb.

Bci nmepepaxoBaHi BUII TeHEHIIIT TPeICTaB-
JSIOTh HA/I3BUYAMHY MOXKIIUBICTD JJISl PO3BUTKY
1HAYCTpii TOCTUHHOCTI Ta BIANOBIAHUX TypHUC-
TUYHUX HANpPSMKIB, 32 YMOBH, 110 IM BIACThCS
aJIarTyBaTy CBOI OIeparliiiHi, KOMyHIKalliiHi Ta
MapKETHUHIOB1 MPAKTUKU JI0 HOBUX YIIO00aHB
CIIOXKHMBAYiB.

ABTOpUTETHHI TYPUCTHUYHUN caiT
TripAdvisor Bu3HauuB 10 HaANOUTBII MIKABUX
racTPOHOMIYHHMX TYpiB B PI3HHX KpaiHax CBITY,
SKI BapTo BiJB1IAaTH MaHApiBHUKY. Crucox
CKJIa/IaBCSl HA OCHOB1 aJITOPUTMY, SIKMH pO3IJIs-
JIa€ BIATYKH TYPHUCTIB Ta MaHAPIBHUKIB 3a PIK.
3rizHo 3 HuM, y 2019 pormi Kpauym racTpoHo-
MIYHHUM JIOCBiZIOM Ha3BaHO TYp /10 KMUTAHCBHKOTO
Mmicra CiaHb, MiJ 9ac SKOTO MaHJPIBHHUK I37UTh
Ha TYK-TyKy Ta BiABIAy€e Oulbllle IT’ATH MiCIb
Xap4yyBaHHS, JIe MOXKe CITpoOyBaTu HEOOMEKEHY
KUTBKICTB CTpaB. JIpyry CXOAMHKY TOCIJa€e TEX
Typ Ha TyK-TyKy, Typ 1o [lekiny, Ha TpeThoi cxo-
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JIMHIII OIMHUBCS FAaCTPOHOMIYHMNA Typ B XaHOM.
3araniom TOII-10 Haiikpamux racTpoHOMIYHUX
TYpiB BUIIISA€ HACTYITHUM YHHOM:

1) BewipHiil raCTPOHOMIYHUH TYp HA TYK-TYKY
no micty Cianb (Kuraif);

2) racTpOHOMIUHHUI Ta NMUBHUN Typ Ha TYyK-
Tyky no Ilexiny (Kuraii);

3) racTpoHOMIYHHMN Typ 1O XaHOW-CTPIT 13
CIPABXKHIM TypMaHoM (B’etnam);

4) raCTpOHOMquHH dbectuBanp Kuraiicskoro
kBapTamy i Manenskiit Itamii (Hbro-Hopk,
CIIIA);

5) dyn-typ mo uenrpy wicra Ilyepro-
BaﬂprTa (Mekcuka);

6) mimMi racTpOHOMIYHMNA Typ MO paioHY
Wopnau B AMCTepI[aMl (Higepnanam),

7) ractponomiunuii Typ Crapuii Can-XyaH
(ITyepto-Pixo);

8) HiyHIM mimoxigHud Typ mo Manpuny
(Icnanis);

9) ¢yn-typ Cwmak IliBnenHoro bepera
(Maitami, @nopuna);

10) racrponomiunmii Typ Cwmak Tectaudo
(Puwm, Itamis) [5].

OTxe, TacTPOHOMIS 3IMCHIOE 3HAYHUH BIUIUB HA
PO3BUTOK IHYCTpii TOCTUHHOCTI B KpaiHax Ta perio-
HaX, Ta CTAa€ OTHAM 3 KITFOUOBHX HOTO (haKkTOpiB.

Posrmsaaroun CTaH racTPOHOMIYHOI'O
TypHU3My B YKpaiHi MO)KHA CKa3aTH, 1110 Horo pos-
BUTOK B110yBa€ThCs MOBUIBHO. B KpaiHi BifCyTHI
YiTKI TacTPOHOMIYHI TPEHIH, MOIMYJISPHICTH
SKHX CepeJl TaCTPOHOMIYHUX TYpPHUCTIB BiTHOCHO
HU3bKa. Ha 1yMKy ekcriepTiB, cepes caMux yKpa-
{HIIIB TOMYJIAPHICTIO KOPHUCTYIOTHCS 3aKJIaau
TPY3MHCHKOI Ta ITaIWCHKOI KyXHi, MPOTE IMOITY-
JSIPHICTB YKPAiHCBKOT KyXHI IIOCTYIIOBO 3pOCTAE.
Jlronu MOYMHAIOTh PO3YMITH, 10 BOHA 1iKaBa Ta
PI3HOMaHITHA, 1 [I¢ He JINIIE BAPCHUKHU Ta OOPIII.
Hampuxian, y MEHIO OIHOTO 3 KHIBCHKHX pec-
TOpaHIB HELIOAABHO 3’SIBWJIACS Taka CTpaBa, sIK
HITyHIpa (CTpaBa 31 CMa)K€HOi CBUHMHH, TYIIKO-
BaHOI MOTIM 3 OypsKaMu B 6yp}IKOBOMy KBaCI)
Hi3HIIIE I CTpaBa Mmoyasa 3’ sIBISATUCS 1 B IHIIUX
3aKJIaax yKpaiHcbkoi KyxHi. Lle Bka3ye Ha 3arii-
KaBJICHICTh YKPATHIISIMU HAI[IOHAJIbHOIO KyXHEIO.

st KoKHOTO perioHy YKpaiHu NMpuTaMaHHI
CBOi KyJIIHapHI OCOOJIMBOCTI Ta TpaJuIlii: 1eCh
BIPTYO3HO TOTYIOTh MPOCTI MPOAYKTH, a JECh
HABIIAKU 3AMBYIOTh HE3BUYAMHUMHU I1HTpEJli€H-
Ttamu (Tadmn. 2).

Sx BUAHO 3 Tabn. 2, yKpaiHChKI TOTEIBHO-
pECTOpaHH1 3aKjiaJd MOXYTh 3alpOIOHYBaTH
BEJIMYE3HY PI3HOMAHITHICTh CMa4HUX CTpaB
Ta CTaTH K€ OAHUM 3 PErioHIB CBITY, SIKMH €
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Tabnuus 2
I'acTpoHOMIiYHI 0C00/IMBOCTI perioHiB YKpainu

Perion

TlacTponomiuni ocodmBoCTI

[TiBHiu

Lleit perioH cnaBUTLCS CBOIMH CTpaBaMu 3 KapToruti. Koponna crpasa [lomicest — nepyHu.

VY YepHiriBchbKuii 0051aCTi TOTYIOTh IIEYEHIO B TOPIIMKAX 13 KAPTOILIi, KBAIIEHOT KaIyCTH Ta
M’sica, a Ha JIecepT 3alPOIOHYIOTh MTUPIXKKH 3 KaJIHHOI0, /XK PErioH OaraTuii Ha STOJIH.
[Neuenro i3 KapTOILICIO, M SICOM Ta TICYIHKOIO 3anporoHyoTh Ha CymmuHi. Came TyT BapTo
IIYKaTH MIIYHPY, 10 TOEAHYE B co0i M’sICO, Oypsik Ta OypsIKOBUI KBac.

KuiB Bke 6arato pokiB CIaBUThCS CBOIMHU KOTJIIETAMH MO-KUIBCHKI, JereHaapHuM KuiBChbKUM
TOPTOM, CyXUM BapeHHSM 1 TeHEPAIbCHKUM CaJloM.

[TiBneun

CyTTeBuii BIUIMB Ha PETiOH 3/MIHCHUIN TypeIbKi Ta TaTapchKi Tpanuiii. KBamenuii kaByH —
MOJKHA CMIUJTUBO Ha3BaTH Bi3uTiBKOIO [liBmHs Ykpaiawm. Benmnuesna KBKICTh CTpaB i3 puoH
3aBaskn YopHoMmy Mopro. buukn B Oneci mojaroTh He Jnile B’ JICHUMU J0 THBA, 3 HUX
TOTYIOTh OMTOYKH: TiCTO 3MIITYIOTh 3 OJPiOHEHO0 prOOT0 1 cMakath Ha onii. Takox B Oxeci
KpiM ¢oprimaka Ta 6ehcTporaHoB MOKHA CKOIITYBaTH OBOYEBE Pary Ha OCHOBI COJIOIKOTO
TTepIro, OaKIakaHiB Ta TOMATIB.

Ha MuxonaiBiwHi nrykaiTe MaTBIiBChKHIA 3eTIEHHI OOPIIl 3 OMYKaMu, Ta KOHCEPBOBaHY POy
3 TOMaTaMH. XEepPCOH CIaBUTHCA CMaKEHUMH Ta KOHCEPBOBAaHUMH OakjakaHaAMH, a TaKOX
JIaTMaHOM (JTOKIIMHA 31 IIIMaTOYKaMHy M’sica) Ta TOIIMOI0 (MaJIeHbKi Toy0I1li y BHHOTPaJIHOMY
TUCTi). A Ha 3amopixoKi BaM 3alpOTIOHYIOTh HAaBapUCTHH KarmyCHsIK. [Ipna3oB’s cimaBUThCS
CBOIMH MIIMHAMH — 1€ TOHKE APIKIHKOBE TICTO 13 MAacJIOM Ta CHPHOIO HAYMHKOIO, IO
3TOPTAETHCS B PYJIET.

Cxin

Tyt 3Ha10TH O1M3BKO 50 peUenTiB OKPOLIKH, a 10 OKPOILIKH MOYKHA CIIPOOYBaTH PYJIbKY —
3aJJHIO YaCHHY CBHHSAYOI HOTH, SIKY HATHPAIOTh CLILIIO 1 CIIELisSIMH, a MOTIM 3aIliKaloTh B TiCTi.
Bapro ckomtyBaru cinoGiACkKy MPSYKEHIO, BOHA K OMJIET, SIKUH BiAPi3HAETHCA THM, IO 10
300BTaHOTO UL JOAAIOTH OOPOIIHO Ta KOBOACKH.

o Bke Ka3aTu Mpo CIpaBKHii cI1000KaHCHKUI OOPIL, KU TOTYIOTh Ha XapKiBIIKHI, O
SIKOTO KJIaJyTh KBAaCOJIIO Ta M sICHI (ppHUKaaeNbKy, a Ha APYyre 3alpONOHYIOTh TPEYaHUKU:
M’sICHI TepTeNi 3 TPEUKOIO.

3axin

Lleit perion myxe 6aratuii Ha pi3Hi He3BUYalHI cTpaBu. Ha BommHi BapTO CKOIITYBAaTH BOJIOK
— CTpaBa, AKa FOTYEThCA 3 JIUCTS 000N, Ta HUTIII — BOJIMHCHKA Bapiamis KHe[1iB. Ma3ypuku
[10-BOJIMHCBKI — 11€ JIOMAIHI KOBOACKH 3 1HIUYKH, BEPIIKOBOIO Macja Ta CHPY, a TAKOK
TMIOJTICHKI BEPTYHH — JIENTIKaTHI BUPOOH 3 TiCTa, AKI CMakaTh B OJii.

VY IBano-®PpaHKIBCHKUI 00JaCTi CIIpOOyiiTe KapmaTChKUi HOTYPT I'YCIISHKY Ta IMAITIOMIKY.
TepHomiNbIIMHA 3aIPOIIOHY€E BAM Ma4aHKy — IIe TYCTHH CyH 3 M SICOM, 3aCMaKKOIO 3
OoporirHa, 110y, MEJIEHOTO COJIOAKOTO Mepio. Y UepHiBelbkuii 00J1acTi BApTO CpoOyBaTH
JIOMAIITHIO OpUH3Y Ta TPaAHIiHHy KYKypYyI3siHY Kally — MAMAJIUTY, & TAKOXK [IapIaHuHy —
puby B pinxomy TicTi. Y PiBHeHCHKHIT 00macTi cipoOyiiTe Kamry OCcTpO3bKUX, KapTOTIITHUKH
(a0o 3pa3m) Ta MarUKK — B’SUIEHE M’SICO B KEHJIIOCI, BHIMHEHOMY CBHHAYOMY IIUTYHKY.

VY JIbBOBI TOTYIOTH YyZIOBi BiICHCHKI PYJIETH — CTPY/JIi, TAKOXK MOIIyKalTe aBTEHTHYHY
aBaHTYPKY, OTipKiBKy Ta si0uanky. Ha IlpukapamarTi 10 cToimy mogamyTs GaHymI — rycty
Kalry 3 KyKypya3ssHOi KPyIH, TIPUIPaBIIEHY CMETaHOI0, 13 rapsiauM 00CMakeHHM OEKOHOM

1 6pun3o10. Kapmaru — kpaif 6inux rpudiB 1 TyT MaliCTEpPHO BMIIOTh BApUTH CMadHy TPHOHY
oKy 31 cMetanoro. Ha 3akapnarTi momynspHa ctpaBa 0orpad, sika Ma€ MOXOKEHHS 3
yropcbkoi KyxHi. YuHaxu — cTpaBa Ha 3pa3oK MeueHi, SKO0 MPUToCTITh Ha bykosuri. Ha
3akaprarTi BaM 3alpOTOHYIOTh CIIPOOyBaTH 3aBUBAHII — M’ SICHI PYJIETH 3 SIIOBHUMHH 13
CYMIIIIIIO BAPEHUX S€Ib, COJIOHOTO OTipKa, IIMHKa i CHpoi TepToi KapTOILIi.

Hentp

[TonTaBuirHa CTaBUTHCS CBOIMU TaTyIIKaMy Ta MyHIUKaMu. Y Yepkackkuii 001acTi roTyroTh
Oop1, 710 sIKOro 000B’SI3KOBO MOAI0Th APOMATHI MaMITYIIKK 3 YacHUKOM. KipoBorpaammaa
HNPUTOCTHTH BaC PI3HOMAHITHUMH BapeHHKAMH Ta HAYMHKAMH JI0 HUX: 3 KAPTOILICIO,
rpubamu, M’COM, IEUiHKOIO, KaITyCTOI0. TakoK Kpy4eHUKH — 16 HEBEJIMKI M SICHI PYJIETKH 3
HAYMHKOIO 3 (DapIiry, mamreTy, YOpHOCIUBY 3 Topixamu. Ha BiHHNU4MHI cripoOyiiTe KapToIuTo
O-yJIaHIBChbKH, TOPOXJITHUKH, OITOC — CTpaBa i3 TYIIKOBAHOI KHCJIOi KAaIlyCTH 3 M’ SICOM i
rpubamu, a TaKoXK (IISTHKA — CYII 3 SUTOBHYOTO PyOIIs, IKM IPUIPABIISETHCS KOPEHIMH,
CUPOM 1 CHCIIiSIMH.

Licepeno: cknaderno asmopamu Ha ochosi [2; 3]
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[[IKaBUM TacTPOHOMIYHUM Typuctam. OTKe,
MOCTAa€ THUTAHHS IIOJO0 CTBOPEHHS IMIJIKY
VYkpaiHu Ha MDKHApOAHINA apeHl K MOMmymsp-
HOT'O TaCTPOHOMIYHOTO TYPUCTUYHOTO LIEHTPY.
JUisi 1boro HeoOX1JHO 3aIpOBAJAUTH CTUMY-
JIIOI0Y1 3aX0JH, SIK1 TO3BOJISAThH HE JIMIIE Ipej-
CTAaBUTH Ta MPOPEKIAMYBAaTH TacTPOHOMIUYHI
«POI3UHKM» KpaiHW, ajie 1 BYACHO pearyBaTH
Ha MDKHapOAHi TpeHau B miit cdepi. o akry-
aJbHUX CJI1J BIIHECTH:

— MPOBEACHHS MI)KHApOJHOI PEKJIaMHOT KOM-
naHii y cepi racTpoOHOMIYHOTO TypHU3MYy, a CaMe:
peKiIaMa yKpaiHCbKHX CTpaB 3 BUKOPUCTAHHSAM
IHTEpaKTHBHOI KapTH 3aKjajiB TOCTHHHOCTI, e
iX TOTYIOTh; IPOBENEHHS MIKHAPOJAHUX MPE3CH-
Tallii Ta Jerycraiii;

— noOy/loBa MapTHEPChKUX BIJHOCUH 3 JIEp-
YKaBHMMHU OpPraHaMH 3 PO3BUTKY TYypU3MY I1HIIUX
KpaiH;

— CHiBMpals 3 3aKJIaJaMu 1HAYCTpii TOCTHH-
HOCTI 1HILIKX KpaiH;

— oprasizailisi Ta IPOBEIEHHS TaCTPOHOMIY-
HUX (EeCTUBATIB MIXXHAPOIHOTO PIBHS;

— CTBOPEHHsI CaliTy Ta aKayHTIB y COLIIaIbHUX
Mepexax, Je OyayTb UIIOCTPYBaTHUCS 3aKiIaau
1HYCTpii TOCTUHHOCTI Ta YKpaiHCBhKI CTpaBH, a
TaKOXX IMPOIEC X MPUTOTYBAaHHS 3 BUKOPHCTaH-
HSIM IHTEPAaKTUBHOI KapTH AJIs 3a]IyYCHHS TypHUC-
TiB, 3aCTOCYBAaHHS TapreTUHIY IMX COLIAIbHUX
MEpex;

— po3poOKa TaCTPOHOMIYHMX TYPUCTHYHHX
HaNpsIMKiB Ha PiBHI JIEpXKaBH Ta iX Mpe3eHTAIlis
Ha MDKHAPOJTHHUX TYPUCTHIYHUX KOH(PEPEHIIISX;

— CTBOPEHHs 3aKOHOJABYOi 0azu JUIsl pery-
JIOBaHHS EKOJIOTIYHOI YHUCTOTH TPOAYKTIB,
BUKOPHCTOBYBaHMX JUI TPUTOTYBAHHS CTpaB y
3aKJIa1ax TPOMAJICHKOTO XapuyBaHHS;

— TIANUCAHHS JIOTOBOPIB 3 MiKHAPOTHUMHU
TYPUCTUYHUMHU areHIsIMH JIJIs1  €(EKTHBHOTO
peKJlaMyBaHHsI TPOBIIHMX 3aKJaiB 1HAYCTPii
TOCTUHHOCTI.

Jns nonynspusanii YkpaiHu sSK mpuBaOiIu-
BOTO HANPSAMKY JJISi TACTPOHOMIYHOTO TYPU3MY
Ta TPOCYBaHHsS YKpalHCBKHX CTpaB Ha MiXHa-
POIHOMY PHHKY BaXKJIMBAa TICHA B3a€EMOJIS Ta
criBnpans. Tak, HEOOXiTHO 3ampOBaIUTH CHC-
TEMy MOHITOPUHTY MDKHApPOJIHUX TacTPOHOMIU-
HUX TPEH/IB /Ul BUaCHOTO pearyBaHHs Ha 3MiHU
B I'pOMaJICbKOMY XapdyBaHHi. /[Ji1 bOro OCHO-
BHUMH KPOKaMH MTOBHHHI CTaTH:

— BIJICIIKOBYBaHHSI TaCTPOHOMIYHHUX TpPEH-
B B CBITI Ta CKJIaJaHHs aHAJITHYHUX 3BITIB;

— po3poOKa IUIaHy PO3BUTKY IacTPOHOMIY-
HOTO TypU3My B YKpaiHi;
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— PO3MOBCIOKEHHS 1H(OPMAIT PO CydacHi
racTpOHOMIYHI TPEH/U 3aKjIajaM iHaycTpii roc-
TUHHOCTI,

— TPOBEJICHHS JIEKIIIM Ta ceMiHapiB IJis pec-
TOPATOPIB;

— aHaji3 Ta OIiHKa e(EeKTUBHOCTI BIPOBA-
JUKEHUX 3aX0/IB.

HeoOxiTHOIO CKIIaJI0BOIO Y PO3BHUTKY TacTpo-
HOMIYHOTO TYypU3MYy € MIDKHapOjHa CIIIBIIpalls,
MIMMCAaHHS JJOTOBOPIB 3 1HIIMMU KpaiHaAMU PO
B3aeMHI mpe3eHTanii ctpaB. IIpoBenenHs dec-
TUBAJIIB YKpPATHCbKOI KyXHI B IHIIMX KpaiHax —
e e(eKTUBHUM 3aci® s 3aJydeHHs TypHUCTIB
BIJIBiIaTH KpaiHy 3 METOI0 TracTPOHOMIYHOTO
TypuU3My, Ta O3HAaWOMHMTHUCA 3 TPATULINHOIO
YKPaiHCBKOI T'OCTHHHICTIO Ta KyXHEIO.

OpnHuM 3 3axoziB, Ui NOMyJspU3aLii Ta po3-
BUTKY TaCTPOHOMIYHOTO Typu3My B YKpaiHi €
po3po0Ka JI0aTKy 3 OIKCOM CTpaB, pelenTaMu
iX IPUTOTYBaHHS, TIEPEITIKOM 3aKJIdiB 1HIYCTpil
TOCTUHHOCTI, JIe IX MOYKHA CITpoOyBaTH Ta iHpop-
MyBaHHSIM TIPO MPOBEACHHS (ecTHBANIB 1Ki, 3
SKMMU MOYKHAa O3HalOMUTHCH PI3HUMH MOBaMHU
Ta BCTAHOBUTH 32 JIONIOMOTOI0 TAKMX MOIYJISIp-
HUX T0JaTKiB, sik Google Play abo App Store.

CmiBripansi 13 BCECBITHBO BIJIOMUMHU KyXa-
pAMU 3 METOI MOIyJsSpu3alii yKpaiHChKUX
CTpaB, a caM€ 3aMOBJICHHS PEKJIAMU IPUIOTY-
BaHHs TPAAMLINHUX YKPAaiHCBKUX CTpaB y Mps-
MOMy edipi JO3BOJIUTH PO3MOBICTU HIMPOKOMY
KOJIy JItOZIeH PO CMayHi YKpaiHChKi CTPaBH.

OOMiIH 1OCBiIOM y cdepi racTpOHOMIYHHX
TPEHJIB Ta MOMyJspU3allisi TacTPOHOMIYHOIO
Typu3My TpHUHECE BIJOMICTh YKpaiHi Ta CTH-
MYJIIOBaTUME 3aKJaau 1HAYCTpii TOCTHHHOCTI
JI0 TIOCTITHOTO PO3BUTKY. 3alpOBaJKEHHS BCIX
BUIIIE 3aIIPOIIOHOBAHMX 3aX0/iB Oy/ie MaTu Mo3u-
TUBHUH BIUTMB HAa TYPUCTUYHUN TOTIK Ta O3HAa-
HOMHUTH KUTENIB 1HIIUX KpaiH 3 TPaaULIMHOIO
YKpaiHCHKOIO KYXHEI0, 5IKa € JIOCUTh PI3HOMaHIT-
HOIO Ta PI3HOOAPBHOIO, a y MOEAHAHHI 3 BIABII-
YBaHHSAM TYPUCTHUHUX 00’ €KTIB Ta €KCKYpPCIIMHU
3poOUTH BIMOYMHOK Ta IMOJOPOXKYBAHHS Kpai-
HOO HE3a0yTHIM Ta IIKaBHM.

BHCHOBKH Ta MepPCHEeKTHBU MOJAJIbIIHX
AOCJIioKeHb Yy JaHoMy HampsiMmi. [‘actpoHo-
MIYHI BPaKCHHS CTalOTh BAKJIMBUM ACIEKTOM
y OYIKYBaHHSIX TYpPHUCTIB BiJ] BIIYCTKH. 3 KyJlb-
TYPHOI TOYKH 30py — TFaCTPOHOMIUHHUH TypU3M
CHpUSE TIOKBABJICHHIO TYPUCTHYHUX MOTOKIB
Ta CTIMKOCTI ¥ MIATPUMIII TPAIULIIHHUX LIHHOC-
Tei. Hapasi racTpoHOMIYHUN Typu3M € Jiijie-
POM came B THX perioHax, siKi He BiAPI3HAIOTHCS
NpUBaOIMBUMU ICTOPUYHUMHU Ta KyJIBTYpPHUMH
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nam’aTKaMu, [poTe caMme el BUA TypuU3My
MIEPETBOPIOE iX Ha KyJIbTypHY nam’sTKy. Komep-
L1HHI Ta TYPUCTUYHI IOTOKH, 3yMOBJIEHI racTpo-
HOMIYHOIO MOOUTBHICTIO CYTTEBO BIUTMBAIOTH Ha
PO3BHUTOK 1HAYCTpii TOCTHHHOCTI. YKpaiHa Mae
MOTYXHHMHA TOTEHLIan A PO3BUTKY TIacTpo-
HOMIYHOTO TypHu3My. TpaauuiiiHa ykpaiHChKa
KyXHS XapaKTePU3y€EThCS PI3HOMaHITHUMHU CTpa-
BaMH, SIKi MOXKYTb 3HAlTH 0arato MPUXUIHHUKIB
y cBiTi. BBaskaemo, 1o mpakTUdHa peanizaiist
OKpECJIEHUX 3aXOiB Momyssipu3alii YkpaiHu Ha
MDKHApPOAHOMY PUHKY SIK HAIIPSMKY JUIsSL TacTpo-
HOMIYHOT'O TYpH3MY IO3UTHBHO BIUIUBaTUME Ha
KyJIBTYpPHHIA, COLIaJbHUNA Ta €KOHOMIUYHUH pO3-
BUTOK 1HAYCTPii TOCTUHHOCTI KpaiHH.
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OCOBJMBOCTI ®OPMYBAHHSA XAPUOBUX TPA IUIIIH
YKPATHCBKOI'O HAPOJY 3 PAJAHCBKHUX YACIB

Anomauia. Ykpainceka Kyxus € oocums cneyughiunoro. [lpomsecom cmonime YKpaincoka KyxXHs
3MIHIO8ANIACA MA NOCMYNOB0 BU3HAYANACS AK CAMOCMItiHa. B cmammi posenamnymo nepioo gopmy-
BAHHS O€AKUX XAPUOBUX MPAOUYIU YKPATHCbKO20 HAPOOY 8 PAOAHCHKUL Nepiod Nicis 201000MOpY
1932—1933 pokis. Ilepioo Cmanincokux penpeciti, inoycmpianizayii, 6yoienuymea opmysanu nes-
HULl cmMpax 3a1Uuumuct 20100HUM. JIoou, sAKi GUdICUIU OMPUMATU HA3ABHCOU «UjeNTeHHs CINPAXOM
Hecmaui ixciy, ika Oyna niocmasoio 05 32ypmyeanis Hayii. I enemuuna nam asme ma neena mpaouyis
oooasamu 8 idicy coycu, 30Kpema moMamuuil ma Matioxes, 0/ NOKPAWeHHs CMAKy Npo008A’CYIOMb
Gopmyseamu xapuo8y mpaouyiio YyKpaincbko2o Hapooy. /o yb0o2o maxodxic i0HOCAMb 3aKYNI6II0 NPO-
OVKmie xapuysanus npo 3anac. IIpoananizogano 3a2anbHi CKAa008i YoOpMySanHs YKPAiHCbKOi KYXH:
080U, (hpyKmu, 200U, nepuii ma opyai cmpagu, m’sco, saiys, suou Hanois. 3a ocmanni 30 poxis ixuiil
acopmumenm ocobauso He sminuecs. OcHo6Hi 3MiHU 8I00Y8alombcs tuule y yinax ma nponopyisax. Lle
20680puUmMb NPO Me, WO Y 36UUALIHOMY HCUMMI YKPAiHYI He 20mo6i pu3uKyeamu ma npobyeamu uocs
Hoge. Hasedeno ananiz cepednvoi 3apniamu ykpainyie 3a ocmanti 20 poxis, pieenv BBII ma nopis-
HAHHA 8 00NAPOBOMY eK8i8alleHmi 3apniam YKpaiHyié ma amepuxkanyis, 3 K020 6CMAHOBIEHO, WO
OadHCAHHA 00200UMU 2OCMAM | NOKA3AMU PIBEHb 8020 OOCMAMKY, IHOOI Ul (hiHAHCOB8020, CEIOUUMD
npo 2ocnodapie ax cocmunnux atooetl. Ilposedeno 00cuiodiceHHss W00 00CA2i8 KilbKOCHI CHONCU-
BAHHS IICI 30 OeHb MA GHYMPIWHIX MOMUBIE CNONHCUBAUIE NIO Yac nepedy8anHs HA YPOUUCTOCMSX )
PI3HUX 8iKOBUX 2pYN (8UbIpKa He penpe3emamuHa, 00CIi0NCeHHs NPOBOOUTIOCH Ha mepumopii 3ano-
pizvroi ma [[Hinponemposcwvkoi obnacmeti). Bcmanogneno menoenyii 3 (popmysanHs HOBUX XapUOBUX
Mpaouyiti cy4acHux yKpainyie. 3a oanumu onumyeanHs Monooe NOKONIHHA Oilbule CHPAMOBAHO HA
2eHepayito €6ponelcbKoi Kyibmypu 3aCmiis 3 MIHIMYMOM idICT ma 8e1UKOI0 YACMKOI0 8 CRIIKYBAHHI
ma eionoyunky. Haoano 3azanvui pekomenoayii opeanizamopam ceésam npu OpmMySanHi 3acmiiis 3
VPAxy68aHHAM 6IKOBOI CKIA00B801, A MAKONC pecmopamopam npu opmyeanui MeHio. 3aKiaou, saKi
NPONOHYIONMb NPOCMY 14CY, KOPUCMYIOMbCSL OINbULOI0 NONYIAPHICMIO Y CRONCUBAYA.

KirouoBi ciioBa: xap4yoBi Tpaauiii, yKpaiHChKa KyXHs, TOJIOM, 3aCTLILIs, CIIO)KHBaY.

14



IHOycmpia mypu3my i cocmuHHocmi 8 LlenmpaneHiti ma CxioHid €gponi N2 4,2022

Kuklina Tetiana

kyklinatatyana@gmail.com, ORCID ID: 0000-0003-1637-3509

Candidate of Economic Sciences, Associate Professor,

Senior Lecturer at the Department of Tourism, Hotel and Restaurant Business,
Zaporizhzhia Polytechnic National University, Zaporizhzhia

Tsviliy Serhii

tsviliy@zntu.edu.ua, ORCID ID: 0000-0002-1720-6238

Candidate of Economic Sciences, Associate Professor,

Senior Lecturer at the Department of Tourism, Hotel and Restaurant Business,
Zaporizhzhia Polytechnic National University, Zaporizhzhia

Zhilko Olena

e0675604888@gmail.com, ORCID ID: 0000-0002-5240-8003

Candidate of Economic Sciences, Associate Professor,

Senior Lecturer at the Department of Tourism, Hotel and Restaurant Business,
Zaporizhzhia Polytechnic National University, Zaporizhzhia

PECULIARITIES OF FORMATION OF FOOD TRADITIONS
OF THE UKRAINIAN PEOPLE SINCE SOVIET TIMES

Abstract. Ukrainian cuisine is quite specific. Over the centuries, Ukrainian cuisine has changed
and gradually defined itself as independent. The article considers the period of formation of some
food traditions of the Ukrainian people in the Soviet period after the Holodomor of 1932—1933. The
period of Stalin's repressions, industrialization, and construction formed a certain fear of remain-
ing hungry. The survivors were forever "vaccinated by fear of food shortages," which was the basis
for uniting the nation. Genetic memory and a certain tradition of adding sauces to food, including
tomato and mayonnaise, continue to shape the food tradition of the Ukrainian people to improve
the taste. This also includes the purchase of food in stock. The general components of the formation
of Ukrainian cuisine are analyzed: vegetables, fruits, berries, first and second courses, meat, eggs,
beverages. Over the last 30 years, their range has not changed much. The main changes occur only
in prices and proportions. This means that in ordinary life Ukrainians are not ready to take risks and
try something new. An analysis of the average salary of Ukrainians over the past 20 years, the level
of GDP and a comparison in dollar terms of salaries of Ukrainians and Americans, which shows that
the desire to please guests and show their wealth, sometimes financial, shows the hosts as hospitable
people. A study was conducted on the amount of food consumed per day and the internal motives of
consumers during the celebrations in different age groups (the sample is not representative, the study
was conducted in Zaporizhzhia and Dnipropetrovsk regions). Trends in the formation of new food tra-
ditions of modern Ukrainians have been identified. According to the survey, the younger generation
is more focused on generating a European feast culture with a minimum of food and a large share in
communication and recreation. General recommendations are given to the organizers of the holidays
in the formation of the feast, taking into account the age component, as well as restaurateurs in the
formation of the menu. Restaurants that offer simple food are more popular with consumers.

Key words: food traditions, Ukrainian cuisine, hunger, feast, consumer.

JEL Classification: G1, 131, N3
DOI: https://doi.org/10.36477/tourismhospcee-4-2

ITocTanoBka npo01eMH. YKpaiHCbKa KyXHsl € ~ TaTapu, JHUTOBLI, pocisHHu. IIpoTsrom cromiTh
J0cuTh ciennivHoi0. BoHa BUpI3HAETbCS cepell  YKpalHChbKa KyXHs 3MiHIOBajacs Ta MOCTYIOBO
IHIINX CJIOB'SHCHKUX KyJdiHapHUX Tpaaumiid. Ha  Bu3Ha4amacs sk camocrtiiiHa. Takoro MOHATTS HE
KyJIbTypy YKpaiHu, 30kpema ¢opMyBaHHs 3BU-  Oyno ax 10 XIX cTomiTTs, aje 3 Toro yacy 6araro
4aiB, BIUIMHYJIM 0arato Hapo/IiB: yTopIli, MOJISAKH, YKPAiHCBKUX CTpaB, HaIpUKJIaJ], OOpII Ta Bape-
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HUKH, CTAJIM IHTEpHAIIOHAIbHUMH, 3'SBUIIUCS Y
pecTopaHax HIINUX KpaiH.

AHaJi3 OCTaHHIX JociailKeHb 1 my0ui-
Kkauniii. JlocmpkeHHIO TpOOIeMaTHKH 1 Po3-
BUTKY KyJIHapHUX TpaAMIlii  MPUCBSIYCHI
mpai  H.A. IDl’staunpkoi, B.I. Kapcekina,
JIM. fuyna, A.B. Ilomnascskoi, A.O. Llerens-
nuk, A.Il. Konoxa Ta 0ararbox iHIIUX.

IlocranoBka 3aBgaHHfAA. MeTo0 JaHOIL
CTaTTl € IOCHIIHKeHHS (OPMYBaHHS XapyOBUX
Tpaaulid YKpaiHCBKOTO HApoay 3 PalsHCHKUX
yaciB. Y Xoli JOCHiPKeHHs Oyau BUKOPHCTaHi
3arajabHO-HAyKOBI Ta CIEIialbHI METOIU JOCi-
JDKGHHS, a caMe: IHAyKmii Ta IemyKiii, aHa-
713y Ta CHHTE3Y, NOPIBHAHb Ta Kilacu]ikaiii,
CTAaTUCTUYHOI O0OpOoOKM maHuX, Tpadiuamii Ta
iHmIi. [HdopmartiitHoro 6a3010 CIIyryBasid BJIacHI
JOCIIKEHHS aBTOPIB, MaHi [lep:kaBHOI ciyk0u
CTaTUCTUKH YKpainu, MiH(iny.

Buxkiaax ocHOBHOro marepiaay 0c.i-
axeHHsA. B ictopii VYkpaiHu iCHYIOTH CyMHI
moii, SIK1 CTOCYIOThCS KOXKHOTO 3 HAC ChOTOAHI.
[oueTBepToi cyboTH nucTomaga YKpaiHa 3ra-
aye xeptB roiopomopy 1932-1933 poxkis [1].
Tononomop — 1ie OyB iHCTpyMeHT CTaniHCBKUX
pernpeciii, o cTaaucs Ha TepUTOpii Hamoi Kpa-
iam. Ile gac Benukoi iHmycTpiami3zamii Ta OymiB-
nunrBa. Came 1ei ronogoMop B YKpaiHi MaB
Ty’Ke TIPOCTl MiAcTaBu: Tpeba Oyao CIUIaTUTH
aMEPUKAHCHKUX Ta €BPOMEUCHKUX apXiTEKTOPIB,
TEXHIKY Ta 3MyCUTH PAJASTHCHKUX JIFO/ICH MpaIlo-
BaTH MPAKTUYHO OE3KOIITOBHO. Y X071 penpeciii
y Hapozy 3a0paju Bce, o MOXKHA OyII0 poaaTH
3a KOpIOHOM. B 11€ii ke "ac, JIro/Iu 3 ¢, 7€ 3a3BHU-
yail 3akau Oyna 1ka, Mmepecessiucs B MicTa B
norrykax cebe i ciMei, BIAMOBITHO BJIAIITOBY-
BaJMCsA Ha poOOTy Ha MaciuTabHi 3a0ynoBu. 3a
odimitHUMKU TaHUMU, 4 MIIH. JTEOIEH 3arvHYJIO0
B pe3ynbTari rononomopy B 1932-1933 poxkax.
Bci iHmn, XTo BWIKUB, OTpUMaTM Ha3aBKId
«IIETICHHS CTPaxoM HecTaul 1Ki», sika Oyra mij-
CTaBOIO JJIS 3TypTyBaHHS Hauii [2].

I sik110 AaTH rONIOIOMOPY TOCUTH AaBHIi, HEOO-
X1JIHO TTaM'ITaTH NP0 FeHETUYHY MaM'aTh. HaBiTh
Biapi3ok Onmm3bko 100 pokiB y crioragax 6a0ycs,
MaM, >KMBHX POAMYIB JUIsI Cy4acHOI JIIOJUHU
BBAXKAETHCSI BJIIACHUM JIOCBIAOM. SIKIIO 4Yacom
CYy4aCHHM YKpPAaiHIISIM 37a€ThCS, 110 TOJIOIOMOP
1e OyJ10 He 3 HUMHU 1 HE 3apa3, TO XapuoBi 3BUYKHU,
SKi CIOBIJIy€ Hallla HaIlisl, SBHO TOBOPSTH PO
MIPOTHIICIKHE.

Maiionesni canaru (mryba, omis'e, MiM03a Ta
1HIT) — 116 OKpeMa YacTHHA HAIoro KyJiHap-
HOTO KOAY, TpaJuLii B XapuyBaHHI. MalioHe3 sk
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TOJIOBHHM COYC paJsHChKOI KyXHI 3'IBUBCSI Ha
MOMEHT IHJyCTpiami3allii, KO IO Ipalo-
Balll (PI3MYHO, JTy’K€ BAXKKO. TOMYy TOEIHAHHS
MaKapoOHHUX BHpOOiB, XJi0a, oJii Ta MailoHEe3y
MaJjio 3a0€3MEeUnTH JIOAUHY BETUKOIO KUTBKICTIO
Kajopiil. BinmoBigHO, MPakTUYHO 0 BCIX CTPaB
Horo HaMaranucs nogatu. Yac 3sMiHHUBCS, a TF000B
no Manonesy 3amummnacs. CydacHi ykpaiHIi
HABYWJINCSI TOTYBAaTH MalOHE3 HE TaKWW Kajo-
pIMHUNA Ta KOPHUCHIIIMMA, ajie y BCIX MpaBHIIax
Xap4yyBaHHS BiH OyB 1 3aJMIIAETHCS MIKITUBUM
HPOJyKTOM CHOXKHBaHHS.

TomatHuii coyc, SIKMH YBIpBaBCS B IKHUTTS
nepeBaxHo agired 1970-90-x (puba B ToMarTi,
tedTeni B TOMaTi Ta 1HIIE) CBOIM 3aBJIaHHSM
3aBXK/M CTAaBUB IIPUXOBYBAaHHS IOraHOi SIKOCTI
npoaykTiB. B KymiHapii Xopomrn TpOayKTH HE
3alpaBJSIIOThCSA COyCaMM, a MOJAIOThCS OKPEMO
JUISL IOCUJICHHSI CMAKYy.

VYkpaiHcbka KyXHs 3aBXAM Oynga MpakTHY-
Hoto. TpamuniitHo 1ka roTyBajacs B Iedl, CHi-
JIAaHOK, 0011 Ta BEYEpPI0 BapWId OJHOYACHO.
OCHOBOIO YKpaiHCBKOTO CTOJy € Oopi, Kaiia,
BapeHMKHU Ta KapTomis. XpiH, LuOyns, Kpim,
KMMH, M'sITa Ta YepBOHUM IEKY YUl [TepeLb — Tpa-
JTUIHHI YKpaiHChKiI NPUIIPAaBH, BOHU POCIH Ha
Ko’kHOMY ropoai [3]. [IpakTuyHo y BCiX penen-
Tax BUKOPUCTOBYETHCS YAaCHUK, 110 HA/IAa€ KOXK-
HIii cTpaBi sickpaBoro apomarty. O JaBUIH 3
HACiHHS COHSIIHUKA Ta KyKypyaA3H, a 3 sS01yu-
HOTO COKY IOTYBaJii OLeT. 3 M'sica Halymo0e-
HIIIOKO0 Ta HAMMOUIMPEHINIOI € CBUHUHA. BoHa
BXOJIUTH JI0 CKJIaAy Oe3Iiul MepImx Ta APYTux
crpas, nuporis. [lyxe momupene B YkpaiHi
cajio. Moro inaTe sk OKpemo, Tak 1 y BUIVIAAL
IIKBapOK, JOAAIOTh y pi3HiI cTpaBu. [lomiTHe
Miclie B YKpalHCBhKIA KyXH1 3aliMalOTh BiJBapH
Ta fomkKa. Boun MoxyTh OyTH M'sCHUMH, pUO-
HUMH, OBOYEBUMH Y (PpyKTOBHMH. [CTOTHE
Miclle B yKpaiHChKIA KyXHI 3aliMarOTh OBOWI,
K1 BXOJATh 10 CKJIATy SIK CKJIAIHHUX CTPaB, TaK
1 canaru, rapHipu. Kapromns 3'aBunacs B Ykpa-
ini nume y XVIII ctomiTri 1 3apa3 € 1OCUTh
MNOIIUPEHUM €JIEMEHTOM TPaJAMLIHHOT KyXH.
[i BUKOPUCTOBYIOTH SIK HAYUHKY /IS IHPOTIB i
BapEHMKIB, K rapHip 10 pubu abo m'sca, rory-
I0Th 3 HElo nepui cTpaBu. Ha koxHOMY yKpaiH-
CBKOMY CTOJIi € PPYKTH. 3 HUX BapSATh KOMIIOTH,
pOOJIATH calaT Ta Kallli, 3aMiKaloTh Ta MapHHY-
10Th. Panimie sironu Oynu HaWJOCTYNHIMIMMU i
KOpPUCHUMM Jiacouiamu. JIicoBi Aroau CyLIniu,
a B3UMKY J10JIaBajIi B KOMIIOTH, Kallll Ta CaJlaTy.
TpanumiiiHi ykpaiHCbKi Hamoi — Memn, pi3Hi
KBaCH, TOPIJIKA Ta Pi3HI HAIMBKU [4].
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[logo MNOBCAKACHHOTO XHUTTSA, TO W 3apas
YKpaiHIl BifJaroTh mepeBary Habopy 0a30BHX
MPOIYKTIB: KAPTOILIS, KaIlycTa, MOPKBa, IIHOYJIs,
M'AcO, MIIEHWYHA Kallla, MOJOYHI HPOAYKTH,
s, 3a octaHHl 30 pokiB iXHIA aCOPTUMEHT
ocobnuBo He 3MiHUBCS. OCHOBHI 3MiHHU BiJI0yBa-
IOTBhCS JIMIIE y IiHax Ta mpomopuisx. Lle roso-
PUTH PO T€, IO Y 3BUYAHHOMY >KUTTI yKpaiHIl
HE TOTOBI PU3UKYBaTH Ta MpoOyBaTH 0Ch HOBE.
Mu nocTiHHO KyIyeMO MPOYKTH PO 3ariac.

Crpax 3aJUIIUTUCH TOJOJHUM 3a CBOi I'pOIIi
MpaLIoE SIK y CyNepMapKeTi, Tak 1 y 3aKiaaax
pecTopanHoro rocrnogapcTsa. Tomy 3aknaau, sKi
MPOTNIOHYIOTh MPOCTY 1KY, KOPUCTYIOTbCS O1JTb-
1100 TIOMYJISIPHICTIO Yy criokuBada. OcoOnuBy
yBary Ciig OPUAUIMTA W po3MipaM MOPIiil.
[Topmii MaroTh OyTH TakuMH, 1100 MOXHa OyII0
HaiCTUCS ONHI€I0 cTpaBoro. Hampukian, y kpa-
fHax €BpoOnu iCHy€e TEHJICHIIS, A 3BUYAWHUN
BiJIBIyBau 3aMOBISiE KUIbKAa CTpaB, a came
3aKyCKYy, CyII Ta OCHOBHY cTpaBy. Ls cutyarist He
MIpaLoe 3 YKPaiHCbKUMU CIIOKUBa4aMH. J[o Toro
K 3aKJIaJid, SKI TMPOMOHYIOTh MaJCHBbKI MOPIIii,
ABTOMATUYHO MOTPAIUISIOTH Y KaTeropiro «J10po-
THX», JJIS TAKUX KOPUCTYBayiB, sIKi HaBITh CIIO-
4yaTKy Ty[au il He 30upatoTbes. B cydacHux ykpa-
THIIX TIOCTIHO TOBOPHUTH CTPax 3aJUIIHTUCS
TOJIO/THUM.

Yumano BaXJIMBHUM € TOCTiMHA 1 cTypOOBa-
HICTh Hamux poAuuiB (6alyck, JimyciB TOLIO,
AK1 )KUBYTh OKpPEMO) PO Te, 110 1M Ha CHija-
HOK/001/1/Bedepro iXHiI poamdyi, mo Ie Oyna 3a
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ixa. IloB'a3aH0 1e HE 3 iHTEpecoM Mpo Kylli-
HapHI 3110HOCTI CBOrO TMOTOMCTBA, a MPO BHY-
TPIIIHI IEPEKUBAHHS Ta JOCTATOK iK1 B IXHbOMY
Oymunky. [Ipuiinarts ixi 3—4 pa3u Ha IeHb TOBO-
pUTHME TMPO 3a0e3MeUeHy Ta 3I0pPOBY JIIOIUHY.
Sk MOKa3yloTh JaHi JOCTIIKEHb, Y CEPETHBOMY
YKpaiHIll BXHUBAIOTh Ky 2 pa3u Ha JieHb. Lls oco-
ONMMBICTH TMpHUTaMaHHA MOJIOJIOMY HACEJICHHIO
VYkpainu BikoMm 3 16 10 45 pokis. Lle roBoputh
HE TPO JOCTAaTOK y TPOIIOBOMY €KBiBaJCHTI,
a MpOo KIIBKICTh BUIBHOTO 4Yacy s ixku. Yac
HOBHUX TEXHOJIOTIM IUKTye CBOI MpaBuUia, 1 3/e-
OLIBIIOrO YKpaiHIl BIIIAIOTh IiepeBary JpioHIUM
NEePEeKyLIyBaHHAM Ha «xomy» (puc. 1). ¥ upomy
BUTIQJIKy HIXTO HE 3aMHUCIIOETHCS PO KOPUCTH
JUTS 370POB'sl, @ OUIbIIE TTPO TE, CKIJILKH pa3iB Ha
JIeHb TOoija JIOANHA.

B 1eii ke yac €KOHOMIYHHH JOCTaTOK, 3a
nanuMu Mindiny [5], 3pocrtae, ane roJI0BHUMHU
BUTpaTaMH SIK 1 3aJUIIAIOTBCS XapuyBaHHS,
oruIaTa KOMYHaJIbHUX TIOCHYT, OcBiTa (Tabm. 1).

Axmo mpo 3BUYAMHE CHOXKUBAHHSA 1xki, i1
AKICTb, KUIBKICTh MOXHa TOBOPUTH [IOBTO, TO
BCE€ 3MIHIOETHCS KOJIM B JKUTTI MPUXOAUTH MiCIIe
cBATy. CBsTa y JKUTTI Cy4yacHOTO YKpaiHLs JiIn-
TUMYTBCS Ha JIBI KaTeropii: BU Mpuromaere, adbo
BAaC MPUTOINAIOTh. Y TEPIIOMY BHITAIKY 3aBXKIH
Hie 0COOMCTICHA OLIHKA 1K1 Ha CTOJI1, Y4 BUCTA-
YWI0 11, Y BCl CTPaBU BUUIUIM CMAaYHUMH, YU
3aluInmiIaca ka micis 3actimig tomo. OIiiHka
CMaKOBHX IKOCTEH 11 Bi10yBa€ThCs MOCTIHHO B
TOJIOBI CITOXKHMBa4a Ha Oy/Ib-SIKOMY CBSTI.

SRR
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Puc. 1. KiabkicTs npuiiomiB ki 32 IeHb Cy4acHUM yKpaiHLeM

IDicepeno: enachi 00Cnioxcer s agmopie
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Tabmuus 1
Cepenns 3apniiara B Ykpaini 3 2000 mo 2020 pik B rpuBHsax Ta goaapax CIIA
PiBensb
b B].BI'I B]'Bl'l BBII BBII 110 Cp. E/n Cp. 3/11 Cp. 3/
ik | HOmiHaJ, | HOMiHaJd, | TIIIC, Kypce $ | Ykpaina, | Ykpaina,
MJIH. TPH. | MJIH. $ wan § | MOMCPEANBOTO IPH. $ CIUA, $
poky (%)
2000 | 175,888 32,331 193,472 5,932 5,44 230 42 2680
2001 | 211,175 39,309 216,141 9,227 5,37 311 58 2743
2002 | 234,138 43,956 | 231,177 5,34 5,33 376 71 2771
2003 | 277,355 52,010 | 258,226 9,517 5,33 462 87 2839
2004 | 357,544 67,226 | 296,623 11,795 5,32 590 111 2971
2005 | 457,325 89,282 315,569 3,071 5,12 806 157 3079
2006 | 565,018 | 111,885 | 349,893 7,571 5,05 1041 206 3221
2007 | 751,106 | 148,734 | 388,715 8,216 5,05 1351 268 3367
2008 | 990,819 | 188,240 | 405,232 2,243 5,45 1806 332 3554
2009 | 947,042 | 121,552 | 346,506 -15,136 7,79 1906 245 3795
2010 | 1079,346 | 136,011 | 351,656 0,261 7,93 2247 283 3906
2011 | 1299,991 | 163,161 | 378,532 5,466 7,95 2639 332 4121
2012 | 1404,669 | 175,707 | 386,425 0,239 7,99 3032 379 4264
2013 | 1465,198 | 179,572 | 392,619 -0,027 7,99 3274 410 4321
2014 | 1586,915 | 132,343 | 373,406 -6,553 11,89 3470 292 4173
2015 | 1988,544 | 90,939 340,537 -9,773 21,86 4207 193 4400
2016 |2383,182| 93,263 353,345 2,441 25,55 5187 203 4572
2017 |2908,233 | 109,321 | 368,784 2,525 26,62 7105 267 4834
2018 |3 558,706 | 130,832 | 380,545 3,3 27,20 8867 326 5258
2019 |3974,564 | 153,781 | 390,415 32 26,51 10504 396 5456
2020 | 4194,102 | 155,582 | 372,560 -4,5 27,50 10929 397 5600

IDicepeno: [5]

Opranizatopu X YpPOUMCTHUX 3aXOJIB, 1HOJII
OUTBIIly YAaCTUHY MIiATOTOBKH BIIJIAIOTh CaMe
HAlOBHEHHIO MEHIO CTOJY, TakK, o0 yci rocri
Hainucs. Tomy ckiaBcs Takuid coOi CTEPEOTHIL,
110 KOJIX BH MIIETE B TOCTI, Bac 000B'I3KOBO HAro-
JYIOTH IIIe i O€3KOIITOBHO, 1 TOMY iCTH BIOMa HE
000B's13K0BO. VY 11€H e Yac, JI0IH, K1 3alpoIly-
I0Th, TIOCTIHHO MydYaTh CyMHIBH, YA BUCTAYUTh
ki, un crnomobaeTbesl pelentypa, abo OyayTh
TOBOPHUTHU PO Te€, L0 CBSITO BAAIOCS/HEBIAIOCS.
baxxaHHA JOTOAWUTH TOCTAM 1 TOKa3aTH PiBEHb
CBOTO JIOCTaTKy, 1HOI i ()iHAHCOBOTO, CBIAYUTH
PO TOCHOAApIB SIK TOCTUHHHUX JtoAei. Tomy
Oynb-sike YKpaiHChke 3aCTULIA e Hacamrepen
BEJIMYE3H1 MopLii, HeHMOBIpHA PI3HOMAHITHICTb
Ki, 7€ pe3yabTaToM € nepeinanns. OCHOBHA
gacTuHa OyJIb-sIKOTO 3aX0/ly TaK YW 1HAKIIIe Mpo-
XOIUTh B OCHOBHOMY 3a CTOJIOM, 1100 TOCTi He
BI/IBOJTIKAJIMCS B1JI CBOiX TaplJIOK.

€BpoOMenchbki Ta aMEpPUKAHCBhKI TpagauIli
3aCTUIS HABIIPOTH FOBOPSATH PO Mi3€pPHE MEHIO
OaHKeTy, ajle Ipo TapHUU JIeKOp CTONy Ta MpH-
MIIIEHHS, JOPOTUN TOCyd. Y IhOMY OCHOBHA
BIJIMIHHICTB CJIOB'SIH BIJI 1HIIUX HAPOJHOCTEH —
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BOHHM MOXYTh ITOICTH 1 BIOMa, a MPUXOIIIN HA
CBSITO, TIPOCTO BECENIUTHUCS. 3aBJaHHS TOCIO/a-
piB mossirae Juile y rapHiil mogadyi, He3BHYaAM-
HOMY IO€JJHAHHI CMaKiB Ta CTpaB, TAPHUM MicC-
IIEM MTPOBE/ICHHS.

OcTaHHIM YacoM CydYacHi YKpaiHli Hama-
rarloThCsl 3allO3WYMTU TPAAMILII CBOIX €BpOIEH-
CBKHMX CYCIJIB, ajie ¥ y IIbOMY BHITQJIKy OijbIna
YacTUHA 3allpPOLICHUX MPHUXOAUTH BCE OJIHO
3a BUUIIYKyBaHHSAM, a00 B ki, abo y Hamosx
(puc. 2). Xouda TeHIEHIIis AJIsE MOJOAl (BIK Bij
16 10 25 pokiB) TeTh iHIIA — BOHHU BXKE OiIbIIe
CITIBMAIAIOTh 3 €BPONECHUCHKUMH TPATUITISIMH.

HoBa nns Hamioi Hamii XxapuoBa 3BHYKa HE
icTH B TOCTSIX, a CIIJIKYBATUCS MPOCTEXKYETHCS
y ¢inbpMax, cepianax, mepenadax, ajae Oyab-ska
TOCIOAMHS BCE OJTHO HAMAaraeThCsl BCIX MOTOMY-
BaTH, 1 SIKIIO I HE BIAETHCS 3 IOPOCIMM Hace-
JICHHSIM, TO JITH TaKH MOTPAILISIOTH Y KPyroooir
TeHETUYHOI HeOe3MeKn OyTH HaroJ0BaHUMH.

3a pesynpraraMy OMHUTYBaHHS BITYM3HSHUX
3aKJIaJliB PECTOPAHHOTO TOCMONAPCTBA, B Oib-
IIICTh 3 HUX, 0COOJIMBO MOJIOAbL 3alliKaBlICHA B
MOCHUJICHHI O3/I0pPOBYMX SIKOCTEH CTpaB, 3arpo-
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Puc. 2. Po3noain BHyTpilIHiX MOTHBIB
Bi/IBilyBaHHSI TOCTAMH YPOUHCTHX 3aX01iB

IDicepeno: enachi 00Cnioncer s agmopie

MMOHOBAHUX B MEHIO Ta IO HAHKOPHUCHIMIOW €
TpaauuiiHa KyxHs [6].

BucHoBku. Xap4oBi Tpaauilii — 11e cepiio3Ha
reHeTUYHa 1HdOopMaIlis, sSKa >KUBE BCEpPEAUHI
monuHu. HacTynHoro pasy BUpyIIarouu 10 pec-
TOPAHHOTO 3aKjajay, CIOKHBA4eBi HEOOXiTHO
MIOCTABUTH 3aIUTAHHA «3a UM i7e?», «3a DKero
4H 32 aTMOC(Epor0?», «3a HOBUMHU CTpaBaMH?»,
«4H Ballli 1€ Xap40B1 3BHUKH ?».

@dopMyBaHHS Xap4OBUX TPaAULIN sl cydac-
HUX YKpaiHLIB TMOBHHHO OYyTH IOCTYIOBHUM,
3 M’SKHM TIEPEXO/IOM BijJ BEIUKUX MOPLIHA 110
3MEHIIIEHHS KaJopiiHOCTI cTpaB. B Oyab-sxomy
BHUMAJKy HEOOXITHO Tam’ siTaTH, 0 B CEpel-
HbOMY IUIYHOK JOpPOCJOi JIIOAUHHU BMIIIY€E He
oinbme 700 — 800 r ki 3 HamoOsSMU, TOMY TPH
IUTAHYBAaHHI CBAT, YPOUHUCTOCTEH Ta CBATKOBHUX
Beuepb Tpeba paiioHadbHO MiIXOAUTH A0 (op-
MyBaHHS MeHI0. OpraHizaropam CBIT HEOOXiTHO
CIIBCTABJISITH YUCEIbHY BIKOBY KaT€TOPII0 TOC-
Tel, o0 parfioHa3yBaT CTPaBH (TSI MOJIOA1 —
po3Baru, s J0POCIUX — KiIbKIiCTh 1ki). Hato-
MICTh pecTopaTopaM, B 3aKJIaZiax IPOMaJCHKOTO
XapuyBaHHS, BIJIaTH IepeBary HalioHaJIbHUM
CTpaBaM yKpaiHCHKOi KyXHi.
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MAPKETHUHI'OBI IHHOBAIIII B TOTEJBHOMY BI3ZHECI

Anomauia. [nnosayii 6 cyuachux ymosax uwiupoko po32na0acmuvcs K 6U2IOHe BUKOPUCTAHHA BUHAXO-
018 y U201 idetl, HOBUX NPOOYKMIB, NOCIY2, BUPOOHUYMEBA, (DIHAHCI8, OPSAHIZAYIUHUX, MEXHOLOTUHUX
i CoYianbHO-eKOHOMIYHUX piueHb Komepyilino2o xapakmepy. Toomo ysa kame2opis npumamaHua ioo-
CbKOMY IHmMeneKmy ma UpOOHUYIL npakmuyi, i € OisUIbHICMIO, 8 SKILL: (OPMYIOMbCS A8UWA MA YMEO-
PIOIOMbCA HOBL NPOOYKMU, NOCTY2U, SIKI KOMEPYIANI3VIOMbCsl 8 20CN00APCHKY OlsIbHICMb, 00 €KMu Ma-
mepianvHoi cghepu, cmeopeHi 1loOUHOI0, B0OCKOHAIOIOMbCSL, PO3POOIAIOMbCA Memoou, 3acoou, opmu
Op2aHi3ayitiHo20, eKOHOMIYHO20, COYIaNIbHO-NPAasosozo xapakmepy. Ceped iCHYIOUUX THHOBAYIL BANCIU-
8e Micye 3atmae mapkemuneosi innosayii. Konkypenyis ma 6a2amo iHuux 8UMoe puHKy Cmumyiro8anu
nompeoy 2omeibH020 0i3HECY Y BNPOBAONCEHHI MAPKeMUH208UX THHO8ayil. Bajciusicmo ix euxopuc-
MAHHSL 3yMOBIEHA MAKONC 3MIHOI0 nompeo i aumoe cnodxcugauis. CyuacHuti 20menbHuti MeHeONCMeHMm
MA€ OpIEHMYBAMUCS HA NOCMILIHe B00CKOHAIEHHS NOCIY2, MAPKemuH208ux (opm i memodis. ¥ pamxax
B00CKOHANIEHHA MAPKEMUH2080i NONIMUKU 20MebHO20 Di3Hecy Ci0 po3pobiamu iHHOBAYINIHI Memoou
VCYHEeHHs 1020 HeOOMIKI8 | CNPUAHHA NIOBUUEHHIO 1I020 KOHKYPEHMOChpomodxchocmi. I omenvepu no-
BUHHI NOCMITIHO 8I0CMENCYBAMU 3MIHU 8 KOPNOPAMUBHOMY MIKPO- Ma MAKPOCEpeoosuwyi i 3MiHI08amu
CBOI0 MAPKEMUH208)Y CIMPAmezito 8 maKux 6UNAoKax, Koau: Npoms2om KiIbKox poKie 60Ha He 3a0e3ne-
Yy€e 3a008IIbHUX NOKA3HUKIE 00cA2Y, 0bcazy peanizayii ma npuOymxy, KOMNAaHis — KOHKYPEeHmMU 3HA4YHO
BMIHUIU C801 cmpameeii; 8I0Kpuac nepcnekmugy 30ibuenHs npudymKy 2omenio; 3miHa abo nosea
HOBUX YNOOOOAHb KIIEHMIB aD0 MONCIUBA 3MIHA MEeHOeHYil ) cqhepi; nocmasneni 6 cmpamezii 3a80aH-
HSl BUPIWEHO Ma UKOHAHO. Memoto 00cniodicenHs € 6npo8aONCEHH MAPKEMUHS08UX THHOBAYIL ) 20-
menvHUtl Oi3Hec, CNPAMOBAHUX HA 3A00801eHHs: nompeb cycninbemea. LLlo6 npasunbno ma egpexmugro
nodyoysamu comenvHuil 6izHec, HOMpPIOHO 3HAMU, K BUKOPUCHOBY8AMU MAPKEMUH2O08] IHCMPYMeHmu
0714 c80€i distnbHocmi. IIpu Hanucanui cmammi UKOPUCIOBYBATIUCS MEMOOU MeOPemMUYHUX Ma eMni-
PpUuHUX 00cniodceHsb. Peynsmamom € 6npoeaddicents MapKkemuH208ux iHHO8AYiLl, sIKi 0ONOMa2arms
cmeopumu OpeHo, KUl po3sUsae 2omeibHull OizHec i npuHocumyv 3Hauni npuoymku. IIpakmuuna 3ua-
yyuicme pe3yibmamie 00CIIOHNCeHHS NONA2AE Y 8NPOBAONCEHHT KOHYeNnyii IHHOBAYIIHO20 MAPKEMUH2Y
V 2omenbHOMY Oi3HeCl.

KurouoBi cjioBa: MapKeTHHTOBI iHHOBAIlil, TOTETbHUI Oi3HEC, CHOXKHBAY, MOCITYTH, METOIU
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MARKETING INNOVATIONS IN THE HOTEL BUSINESS

Abstract. Innovation in modern conditions is widely seen as a profitable use of inventions in the
form of ideas, new products, services, production, finance, organizational, technological and socio-
economic solutions of a commercial nature. That is, this category is inherent in human intelligence
and industrial practice, and is an activity in which: phenomena are formed and new products and
services are formed, which are commercialized into economic activity; objects of the material sphere,
created by man, are improved, methods, means, forms of organizational, economic, social and legal
character are developed. Among the existing innovations an important place is occupied by market-
ing innovations. Competition and many other market demands have stimulated the hotel business's
need to implement marketing innovations. The importance of their use is also due to changing needs
and requirements of consumers. Modern hotel management should focus on continuous improve-
ment of services, marketing forms and methods. As part of the improvement of the marketing policy
of the hotel business, innovative methods should be developed to eliminate its shortcomings and
help increase its competitiveness. The competition in the market of hotel services is growing every
year, so it is not enough to provide guests with a comfortable and well-equipped room. You need to
surprise, persuade and even win. All this means the use of non-standard approaches and methods
and hospitality — a new look at the marketing mix. It is important and necessary to critically rethink
the importance of some elements of the hospitality marketing complex, such as: product, price, sales
channels, promotion, staff, physical proof of service, processes, planning and positioning. The aim
of the study is to introduce marketing innovations in the hotel business aimed at meeting the needs
of society. To properly and effectively build a hotel business, you need to know how to use marketing
tools for your business. The methods of theoretical and empirical research were used in writing the
article. The result is the introduction of marketing innovations that help create a brand that develops
the hotel business and brings significant profits. The practical significance of the research results is
the introduction of the concept of innovative marketing in the hotel business.

Key words: marketing innovations, hotel business, consumer, services, marketing methods,
innovative approaches, competitiveness.
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IMocTanoBka mpo6iaemu. Cepa rocTHHHOCTI
B Cy4aCHOMY CBITI € OJTHI€IO 3 HAUTIEPCIIEKTHBHI-
IUX B TYPUCTHUYHIHN 1HAYCTPI].

OpnHUM 3 OCHOBHUX IIIISAXiB peajizamii mBUI-
KOro Ta e(EeKTHMBHOTO PpO3BUTKY TIOTEIHHOIO
0i3HeCcy € MapKeTHHT ToTeNbHOro Oi3Hecy. Bpa-
XOBYIOUM HUHIIIHIO JKOPCTKY KOHKYpPEHIII0 Ha
PUHKY TOTEIEHUX TOCIYT, 3p03yMLJIO0, IO BIIPO-
BaJDKEHHSI OCTAHHIX MapKETHMHTOBUX 1HHOBAIIIH,
SK1 JIOTIOMOXXYTh MPHUBEPHYTH YBary CIIOXKHBa-
4iB, € 000B’I3KOBUM.

AHAJI3 OCTaHHIX J0CHiIKeHb i myOsikaniii.
[Muranns, ski Oe3nocepe]HHO TOB’s3aHI 3 PO3-
BUTKOM MAapKETHHTY B TOTEISIX PO3IVIAAIOTHCS
y cydacHux mnyomikamisx O. C. JlictpoBoi [6],
B.K. 36apcbkoro [3], a Takok 0OOroBOpPIOBAIUCS
Ha HAayKOBO-TIPAaKTWYHIN KoH(epeHIii, 1o Bia-
Oynace y mucronanai 2017 poxy B M. Binammi i
Ha VI BceykpaiHcbkiii HaykoBiii KoH(epeHIIii B
M. Kuegi, 1o BiOynace B 6epesni 2020 poky, Ta iH.

VY nux myOumikarisx i 30ipHUKax aKIEHTY€EThCS
yBara Ha YMpaBliHHI MOTEHI[IaJOM 1HHOBAIlili-

22

HOTO PO3BHUTKY Oi3HECY Ha OCHOBI MAapKETHHTY,
13 3arajlbHOI0 KOHIIEMIIIEI0 TOTENIB SIK CIOCO0y
YOpPaBIiHHS pPEKJIAMHUMH KaMIIaHIIMH TOTEJb-
HUX KOMIIJIEKCiB, MAapKETHHTOBUX 1HHOBALIi Yy
cdepi HalaHH] TYPUCTUYHUX MOCITYT.

®opmyaoBaHHA mijded crarti. MeToro
JTAaHO1 CTaTTi € aHaI3 MAPKETUHTOBUX 1HHOBAIIII
y TOTEJIbHOMY O13HECI, SIK1 CIIPUSAIOTH aKTUBHOMY
MIPOCYBAHHIO Ta MPOAAXKY MOCIYT, 10IIOMararTh
roTeNbHOMY Oi3HECy OTpUMAaTH BUCOKUN MOMHUT
Ta MakKCUMIi3yBaTH NPHUOYTOK BiJ MOCIYT, IO
HAJAFOTHCSI CTIOKHBAYaM.

Buknan ocHOBHOro marepiaay ao0cJi-
JAAKeHHsl. MapKeTUHIOBl 1HHOBALii B 1HAYCTpIil
TOCTUHHOCTI — 1€ BIIPOBAKEHHSI HOBUX CIOCO-
01B CTBOPEHHS TOTENIbHUX MOCTYT, MAPKETUHIOBI
Ta 1HHOBAIlIWHI peKjIamMHi KammaHii ans edex-
TUBHOTO MIPOIAXKYy TOTEILHUX MPOAYKTIB, IPOTIO-
HOBAHHX CIIO)KHBA4YaM.

OnuH 13 NUISIXIB 1HHOBAIIMHOTO MapKETHHTO-
BOTO KOMIUIEKCY TOTEJI0 3aCHOBAaHUM Ha «CEMH
CEHCOPHUX HOTAaX TOCTUHHOCTI»: 31p, CIyX, HIOX,
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CMaK, IOTHK, 1HTY{1isg (BiAuyTTs Oe3nekn). 3ara-
JOM yCi BITUYTTS TOCTEH, SKi MPOXKUBAIOTH Y
TOTEJIl Pa3oM, CKIIQJAI0Th a3l — BPAKCHHS Bif
TOTENI0, TOOTO ChOMY «HOTY» TOCTHHHOCTI [2].

[lepmia «4yTT€Ba HOTa TOCTHMHHOCTI» — II€
3ip, MIO ameiroe M0 3JaTHOCTI JIIOAUHHU OauyuTH
HABKOJIMIIHIA CBIT, omiHIOBaTU (opMmy, 00’eM
1 KOMITO3UWIIII0 CEpEeloBUIA IMepeOyBaHHS,
aKLIEHTYIOYM yBary Ha OpPUI1HaJbHOMY apXiTeK-
TypPHOMY TIPOEKTI OymiBiIl TOTEN0, MOETHAHHI
IU3aiiHy 1HTep'epy Ta BHYTPIIIHHOMY O3J10-
OneHH1 BiA (GopMH MiABICHUX CBITHIBHUKIB IO
BUTOHYEHUX JIeTalel BUPIIIEHHS TapMOHIIHOTO
nig0opy KBITKOBHX KOMIO3uIii. Came y nboMy
TOTEIIbEPH JIABHO JOCSTIIN YCIiXy, TAKUM YHHOM
BIUIMBAIOYN HA TOCTEH.

Jlpyra «4yTT€BOIO HOTOIO» — 3JaTHICTb
JIOIUHYU YyTH DPI3HOMAHITHI 3BYKH Ta MeEJOii.
BukopucranHs My3WKH, SK 1HCTPYMEHTY CEH-
COPHOTO MAapKETHHTY, CTall0 Habararo padilie,
HIDK MO>KE 3/IaTHCS Ha TIEPUTUH TOTIISA T, OCKLITBKHI
I MpaKTHKa 3aponauiacs B cepenuHi XX CTo-
nittsa. CrorogHi B Kade, pecTtopaHax, roteisix i
MarasuHax 3By4HUTb BCe OIbIIe MPUEMHOT (DOHO-
BOT My3uKku. € 6araro JOCHiIKEHb, SKi CBIIYaTh
po Horo kopucHicTh. Lle BrIMBae Ha MPOTYK-
THUBHICTB 1 EMOILIIMHNI CTAaH JIFOAUHU.

TpeTiM «BITYYTTSAM TOCTHHHOCTI» BBaXKa-
€TBCS 3aIax, OCKIJILKH 1 apoMart, 1 3BYK MOXYTh
acoliroBatucsa 3 OpeHIOM. ApoMaMapKeTHHT €
BaYXJIMBOIO YAaCTUHOK OYIb-SIKOTO CEHCOPHOTO
MapKETHHTY, OCKUIBKM apoMaTH IOBro 30epi-
raloThCsl B €MOLIMHIN maM’aTl CIOXKHBAYiB, a
1HOMI HaBITh MOXYTh ii aKTUBYBAaTH. BaxiuBo
nam’siTaTd Mpo 3B’S30K HIOXY 3 KOHKPETHHUM
cepenoBuieM [9].

HacrymnHe yeTBepTe «IOYyTTs TOCTUHHOCTI» —
CMaK, SIKHW BUPAKAETHCS Yepe3 raCTPOHOMIO Ta
racTpOHOMIYHI Tpaauilii roresnto. JlaBHO BiJIOMO,
10 CMaK 1 3armax MOXyTh BUKJIMKATH acOIliaTUBHI
acorriarii 3 MeBHUMHU TMOAISIMU a00 TIPeIMETaMHU.
YoTupu OCHOBHHUX THUIU CMaKy: COJNOIKHM, Tip-
KHiA, COIOHH 1 KUCIIMI — 37]aTHI BUpAXKaTu Hakl-
TOHIII i PiI3HOMAHITHI BITYYTTH, 5Ki, 5K 1 3amMaxH,
MO’KHA aCOI[II0BaTH 3 pi3HUMU OpeHgamu. Cmak
BI/Iirpa€ BaXKIWBY pOJIb y PEryIIOBaHHI €MO-
HidHOrO CcTaHy JoauHH. J[oBeaeHo, Mo cMak i
HIOX BIUIMBAIOTh HAa TOCTPOTY 30pY 1 CIYXY, UyT-
JUBICTh MIKIPU Ta 3arajbHU CTaH eMOLIWHOT
cthepu monunu [8].

[TpomoBKyrOYM OIMUCYBAaTH «YYTTEBY HOTY
TOCTUHHOCT1», HEOOXIJIHO TOPKHYTUCS II SITOTO
MOYYTTS — JOTUKY, IO JTO3BOJISE BITYYTH CYTb
PI3HOMaHITHUX TOBEpPXOHb. BimuyBaroun ene-

MEHTH HaBKOJMIIHBOTO CEPEAOBHIA Ha JIOTHK,
BU MOKETE OIIHUTH iX (popMy, po3mip, TEKCTYpY,
TEKCTYPY, TEMIIEPATypy, CYXiCTh a00 BOJOTICTb, a
TaKOK pO3TallyBaHHs B ITpocTopi. J{0THKOBI (Tak-
THJIBHI) BITUYTTS, SKi € (OPMOIO MIKIPHOT Uy TIIH-
BOCTI, MOXXYTb OyTH PI3HUMH, TOMY BOHHU 3HAYHO
JIONOBHIOIOTH KapTHHY HaBKOJMIIHBOTO CBITY.

OxapakTepus3yBaBIId M'SITh «IYTTEBUX HOT
TOCTHHHOCTI», SKi 0a3yloThCS Ha HAIIUX 3BU-
YalHUX TOYYTTAX: 30pOBHUX, CIYXOBHX, HIOXO-
BUX, CMAakOBUX 1 TaKTWIbHUX, OJHaK 3amac
JFOJICBKUX MOXKIIMBOCTEH B CEHCOpPHIiH cdepi He
BUUepmytoThes [5]. [HTYi1is, BitoMa sIK «II10CTe
MOYYTTS», € Ty’KE BOKIMBOIO OAMHUIICIO B OyIIb-
SKIA CIpaBi, aje OCOOJMBO BaxJWBa B cdepi
obcimyroByBaHHs. «IHTYilis», abo mepeknan 3
JATUHCHKOTO «CHOIVISIIAaHHS», NO3BOJISIE OTpU-
MaTu HeoOXiJJHe PO3yMiHHS CHUTyallii 6e3 Joriu-
HOTO aHai3y.

Bpaxenns — BimobpaxenHs, oopa3 abo cij,
T€ IO 3aJUIIAETHCS Y CBIIOMOCTI JIFOAUHU BiJ
OTOYYIOYMMHU HOTO KapTUHAMHU CBITy abo0 moji-
SIMH Y JKUTTI. Y CTapoJaBHIA CBIJIOMOCTi iCHY-
BAJIM YSIBJIIEHHS NP0 BPAXXEHHS SIK BIUIUB CTOPOH-
HiX [IPEMETIB Ha JAYIIY JIOAUHH, TOOTO SIK APYK
Ha M’sIKOMY BOCKY. ToMy «3akapOyBaTu» 0O3Hayae
30epiraTi 1ioch y nam’ati pokamu. Cuna Bpa-
KEHBb — 11€ 3aBXK/H IM1ICYMKOBHI pe3yJbTaT yHi-
KaJbHOI Ta MalcTepHOi I'pu, B AKii 3ByuyaTh yci
«YYTTEBI HOTKI».

Bbaxani pe3ynabraTu TOCTHMHHOCTI — 1€ Bpa-
JKCHHsI, eMOIIii Ta nepexuBaHHs. PerensHo pos-
POOJISII0YN CBOIO MAapKETUHIOBY MOJITHKY, TOTEN1
MOBHMHHI 3BaXUTH BCl CEHCOPHI EJIEMEHTH.
My3uka, 3anaxu, CMaky, 4y TJIMBICTb EPCOHAITY
TOLIO — BCE 1€ MA€ CKJIACTH Ma3J Ha 3aBeplialib-
HOMY €Tarli 3arajJbHOro BPa)K€HHs BiJ TOTEIIIO,
CTBOPIOIOYH BIAUYTTS OpPEHIMHTY.

SIKI0 KOHIIETIIs TOTEIBHOTO MPOIYKTY JIHCHO
MIPOyMaHa, sIKIIO TOTEeIbHNUN 013HEC HATArOKEHO
JUTS THATPUMKH KOM(OPTHOI Ta €IUHOI 3arajbHOT
arMocdepH B yChbOMY KOMILIEKCI, TO Taka MapKe-
THHIOBA KaMIMaHisl JacTh e(eKT Bixpady — rocti
BIYYIOTh YHIKQJIBHICTh TOTEIBHOTO KOMIUIEKCY,
€JTHICTb MOTO aTMOC(EPH Ta aCOLIFOBaHHSI TOTEITIO,
SK OpeHIy. A OT)Ke — TapaHTisl XOPOIIUX BIATYKIB 1
rapaHTisi TOro, 110 TOCTI MOBEPHYTHCS B LIEH IoTeNb
3 XOPOILIOI PeKOMeHAaIieo [7].

OpHuM i3 crmoco0iB OTPUMATH TO3UTHUBHE
BPa)KEHHS NP0 TOCTEH BiJ rOTEIHHOTO Oi3HECY €
BUKOpPHUCTaHHs [HTepHeTy. BpaxoByroun cyyac-
HHUH TEMI JKUTTS, HOTCHIINHI KII€HTH YJacTile
CIIIJIKYIOTBCSI Yepe3 CollialibHI Mepexi. binpuricTs
13 IMX Mepex HEeOoOXiJHI JUIsi MapKeTHHIOBOI
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IIsIbHOCTI KoMIaHil. BuBuaroum JgoCiiuKeHHS
BoCTOHCHKOTO YHIBEPCHUTETY, MM MOKEMO BHU3HA-
YUTH aCIIEKTH, K1 BU3HAYAIOTh COLaJbHI Meaia
JUIs1 THTEPaKTUBHOTO MAapKETUHTY:

— BHM3HAUTE OCHOBHI IIUII Ta 3aBIaHHS Map-
KEeTHMHIOBOI KammaHii 4epe3 i KaHaiM, 100
3aKJIACTU OCHOBY JUIsl CTpATerii;

— MIATPUMKA HOBUX 1 CTApHUX KITIE€HTIB,;

— CHUIKyHTeCS 3 KOJMIIHIMU KJII€HTaMH.
BuxopucranHs couiagbHUX Mepex J03BOJISE
OpeHay Harajatu mpo cede BiIMITKaMU KIIiEHTa
Ha #oro ¢ororpadisx, Haragyr4du HOMY PO
IIACIMBUNA MOMEHT 1 3a0XOYYIOYH MOro 3HOBY
CKOPUCTATHUCS TOCITYraMy KOMIIaHii;

— BIII3HABaHICTh OpeH/IY;

— 3a0XOYyWTe 3BOPOTHHH 3B'30K B [HTEp-
HETI Ta MpaIonTe HaJ MiABUIICHHIM X MOTH-
BaIlii. 3BOPOTHIM 3B 30K — II€ T, PO IO Ja0a-
I0Th Cy4YacHi CIIOKMBadyi, MOBHICTIO ITHOPYIOYH
psSIMy peKIaMy;

— TIOJIETHICHHS OOCIYTOBYBAaHHS KIIE€HTIB
ounaiiH. Ile mMoxe OyTm OHIAHH-OpPOHIOBAHHSI,
oryiata ado BIiJIOBIAb HA 3alIMTAHHSA, IIIO0 BUMa-
rae HasBHOCTI OHJIAH-CEPBICY JUIS BU3SHAYCHHS
IHTEPaKTUBHOCTI cucTemH [3].

Xoda CBhOTOIHI MApKETUHT Yy COILIaIbHUX
MepeKax BHUKOPHCTOBYETHCS MaibKe BCiMa Iif-
MIPUEMCTBAMHU Ta OpPraHi3aIisiMU 1 TOYMHAE OyTH
3acTapiiuM, e OJIMH 3 Halle()eKTUBHIILIUX METO-
JIiB MapKETUHTY, IIOMYJISIPHAN OAHS, 1 HA3pyd-
HIIIUH CIIOCiO peKiIamH.

V rorensx, AKi 3a0X04yIOTh MPsAMi MapKETHH-
TOB1 KaMITaHii 0 Cy4aCHUX MOTEHIIMHUX TOC-
Teil, HOBITHS 1HHOBallilHA pekiaMa 0a3yeThCs
Ha BukopucraHHi IT-TexHOmorii Ta Cy4acHOTo
TEXHIYHOTO 3a0e3NedyeHHs. AKTUBHO BIPOBa-
JDKYETBHCSI TEHJCHIIS MojaBaTH iH(OpMaliio B
He3BUYHUX Qopmax [1].

OpnHi€ro 3 HOBUX MapKETUHTOBUX 1HHOBAIIiH €
BUKOPHCTAHHS IHTEPAKTHBHHUX CTOJIIB, HOBITHIX
KOMIT’ FOTEPHHUX TEXHOJIOT1H, TeJIEeB130piB HOBOTO
MOKOJIIHHS Ta HaWCYYacHILIOTO 1HTEPaKTHUBHUX
npoexkiil. Interactive Desk — 1ie peBosmtoriiinmii
MYJIBTUCEHCOPHHUI KOMII'FOTEP, SKUM 103BO-
JsI€ JIETKO B3Aa€EMOJIATH 3 IU(PPOBHUM BMICTOM
0e3 HEeoOX1HOCTI BUKOPHCTAHHS JI0IaTKOBOTO
obnagHanHs. lle nae MOXIMBICTH HPOAEMOH-
CTpyBaTH TYPUCTHYHUHN Oi3HeC i1 O3HANOM-
JIeHHs 3 BipTyasbHUMH Typamu [4]. Lleii map-
KETUHTOBUU XiJl JyXe IIKaBHi 1 MPUBAOTHBHIA
JUTSI TOCTEH, TOMY 1110 32 JIOTIOMOTOO ITi€T IHTEp-
aKTHUBHOI (OPMH BU MOXKETE MOOAYUTH BEChH
rotesnbHUN KoMIiuieke y 3D, moOauntu HOMepH
TOTEJIO Ta TIOBEPHYTH 300pakeHHs Ha 360 rpa-
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nyciB. Kpim Toro, 116 HOBOBBEIEHHS TAKOXK BHKO-
PHUCTOBY€ETHCS Ha IJTOBUX 3yCTpivax sIK BETUKUI
€KpaH IJIsl 3py4YHOro BiTOOpakeHHsS Mpe3eHTa-
111i, CTBOPEHHS Tpadiky TOIIO.

BucHoBku. OTxe, IUISIXOM aHAII3y pe3ylib-
TaTiB JOCTI/PKEHHS MapKEeTUHTOBOi 1HHOBAIIil
TOTEBHOTO O13HECY Ta METOY ii BIPOBAHKCHHS
3p00JIeHO BUCHOBOK, IO JJIS TOTO, 1100 TOTEh-
HUI KOMIUIEKC 3aifHAB JIAMPYIOYi IMO3UIII Ha
PUHKY TOTEJIBHUX TOCIYT Typu3My, HEOOXiJHO
MOCTIHHO IIYKaTH HOBI peKJIaMHi 1J1ei.

Po3po6msitoun KOHIIETIIII0 TOTENI0, BasKIMBO
Oymo AOTpUMYBATHCS €THOCTI atmochepu Ta
piBHS 00CIyroByBaHHS. SIKIIO TOTeNi 3MOXYTh
PO3POOHUTH 1LI0 «30JI0TY KOHIICTILIIO», 1€ CTaHe
CBOEPITHOI «(DIMIKOIO» JIJIT KOMITaHii, 1 TOTel
3MOXXYTh BHKOPHCTOBYBAaTH 1 B CBOIX pEKJIaM-
HUX KaMIIaHIsIX, M1IKPECIIO0YH 11 YHIKaJIbHICTb,
110 JIy’K€ BaXKJIMBO, II00 HE 3aryOUTHCS B Pi3HO-
MaHiTHI 3 PI3HUMHU 3HUKKAMH.

lotens mpencrapisie cebe SK KOMIIaHis, L0
IIPOMOHYE BHUCOKHM pIBEHb O0OCIyroByBaHHS,
BUKOPHCTOBYIOUM HOBITHI TEXHOJIOTII JUIsl MpO-
BEJICHHS BPAXKAIOUMX aKLIH, SIKI MAKPECTIOI0Th
Horo cTaTyc 1 KOMIETEHTHICTb.

[TimBomsium TiACYMKH, MOXXHA CKa3aTH, IO
0e3 MapKeTHHIOBHX 1HHOBAIlM TOTENbHA 1HIY-
CTpisi HE MOXKE YCIIIIHO PO3BUBATHUCS, OCKUIBKH
CHOXKMBaul JI3HAIOTHCA MPO TOTENbHI MPOAYKTH
3a JOMOMOTOI0 PeKJIaMH, 1 YUM O1jIbIle TOMUT Ha
peKIIaMy, TUM O1JIbIIIe MOXKJIMBOCTEH JIJIsI TTO/1aITb-
IIOTO PO3BHUTKY TOTEIEHOTO TOCTIONAPCTBA.
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CORRELATION AND REGRESSION ANALYSIS
OF TOURISTS SERVED BY TOURISM ENTITIES IN UKRAINE:
REGIONAL DIFFERENCES

Abstract. Tourism is an important component of many countries, as the tourism sector works
closely with other industries, attracting investment resources, strengthening the revenue side of the
budget, improving the country's balance of payments, and promoting sustainable economic growth
and welfare. The key indicator of the development of tourism is tourist flows that affect the spatial
differences in the functioning of destinations and cause territorial socio-economic unevenness. The
most significant determinants affecting the number of tourists serviced can be identified using corre-
lation and regression analysis. The article analyzes the current state of the market of tourist services
in Ukraine. The financial and economic crisis, which has intensified in recent years, the events related
to the annexation of the Autonomous Republic of Crimea and the operation of the Joint Forces in the
territory of Donetsk and Luhansk regions, led to a decrease in the inbound tourist flow in Ukraine.
The factors that influence the development of the tourism market of Ukraine are studied. Using the
correlation-regression analysis, a model of cause and effect relationships between the population of
the region, its real incomes, the number of tourist enterprises and the resulting feature — the number
of tourists served, have been formed. Econometric models indicate that number of tourist enterprises
positively affects the resulting feature in 95.8% of the regions; the income per capita contributes to
an increase in the number of tourists served in 91.7% of the regions, and the number of population
affects an increase in the number of tourists in 66.7% of the regions. Thus, the hypothesis of factor
variables has been confirmed in most regions of Ukraine. The study of the number of tourists serviced
by enterprises of tourist industry in the regional context enables us to analyze the efficiency of their
activities and to determine the parameters of the regions with greater mobility of the population, as
well as to identify the regions that generate tourist flows. The practical importance of constructing
econometric models lies in the possibility of using them to predict the development of the tourism
industry in Ukraine.

Key words: tourism, tourism market, tourist flow, correlation and regression analysis, Ukraine.
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KOPEJISINIAHO-PETPECIMHUM AHAJII3 TYPUCTIB,
O OBCAYTOBYIOTHCS CYB’€EKTAMM TYPUCTUYHOI
AISJIBHOCTI B YKPATHI: PETIOHAJIBHI BIIMIHHOCTI

Anomauia. Typuzm € 8adciusor ckiado8ow 6a2amvox KpaiH, OCKilbKu cyo’ ekmu mypucmuy-
HO20 CeKmopy MiCHO CRIBNPAYIOIOMb 3 THUWUMU 2aNy3AMU, 3a0e3neuyiodu 3any4enHs iHeecmuyitl-
HUX pecypcis, 3MiyHI004U 00XIOHY 4acmuHy 0100cemy, NOKpawyoyu naaminicHull 6aianc Kpainu,
a Makod#C Cnpuse CMItlkomy eKOHOMIYHOMY 3POCMAHHIO Mda NIO8UWEeHHIO 000POOYMY HACeNeHH .
Knrouoseum nokasnuxkom po3sumky mypusmy € mypucmudni NOmoKu, sKi enauearoms Ha npocmo-
POBI BIOMIHHOCMI Y (DYHKYIOHYBAHHI OeCMUHAYill ma GUKIUKAIOMb MepumopiaibHy COYidIbHO-
eKOHOMIUHY HepieHoMIpHicmb. Haillbinbw 3nauywi demepminanmu, wo NIUSAOMb HA KiIIbKICMb
00C1Y208Y8AHUX MYPUCTNIB, MOJCHA SUSHAYUMU 3d OONOMO20I0 KOPEIAYIUHO20 ma pezpecilinoco
ananizy. Y cmammi npogedeno amaniz cyuacno2o cmamy pumky mypucmuyHux nociye 6 Ykpai-
Hi. DIHAHCOB0-EKOHOMIYHA KPU3A, WO 3A20CMPUNLACA OCMAHHIMU POKAMU, Ma NoOdii, N08 A3aHi 3
anexkcieto AP Kpum i dieto 06’ eonanux cun na mepumopii Jloneyvkoi ma Jlyeancwvkoi obnacmetl,
npuzeenu 00 3MeHueHHs 8 13H020 mypucmu4dno2o nomoky 6 Vkpaiui. /Jocniosceno gpaxmopu, ujo
BNIUBAIOMb HA PO3GUMOK MYPUCMUYHO20 PUHKY VKpainu. 3a 0onomo2or KopenayilHo-pezpeciii-
HO20 aHanizy cqhopmosaro Mooeib NPUYUHHO-HACTIOKOBUX 36 A3KI6 MIJC HACELEeHHAM Pe2ioHy, 1lo2o
peanbHuUMu 00X00amu, KilbKiCmio mypucmudHux niONPUEMCME ma pe3yibmyuor 03HAKOK — Killb-
Kicmo 00cy208y8anux mypucmis. EkonHomempuuni Mmooeni nokasynwms, ujo KilibKiCms mypucmu-
HUX NIONPUEMCINE NOZUMUBHO BNIUBAE HA pe3yIbmylody 03HaKy 6 95,8% pecionie; 0oxio na oyuty
HacelenHs: cnpuse 30iIbUeHHIO KilbKocmi mypucmis, sKi oociyeosyiomocs 6 91,7% pecionis; a
YUCEeNbHICMb HACeNeHHs 8NIUBAE HA 30inbuieHHs Kinbkocmi mypucmis y 66,7% pecionis. Taxum
YUHOM, 2inome3a hakmopHux 3MIHHUX niomeepodicena 8 binbuwocmi pecionie Ykpainu. Busuenns
KIIbKOCMI Mypucmis, wo o0cty208y1omscs NIONPUEMCMBAMU MYPUCMUYHOL THOYCMPIT 8 pe2ioHaAlb-
HOMY pO3pIi3i, 00360J5€ NPOAHANIZY8AMU ePEeKMUBHICIb iX OIANbHOCMI MA BU3HAYUMU NAPAMEMPU
Ppe2cionis 3 OiNbU00 MOOINbHICMIO HACENEeHHS, A MAKONC BUSHAYUMU Pe2iOHU, KI 2eHepyIomb my-
pucmuyni nomoxu. Ilpakmuyne 3HauenHs no6y008U eKOHOMEeMPUUHUX MOoOeleli NONIA2AE 8 MONCTU-
80CmI iX BUKOPUCMAHHA OJISl NPOSHO3YBAHHS PO3GUMK) MYPUCMUYHOL 2any3i 8 YKpaiHi.
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Formulation of the problem. In many coun-
tries tourism is an important economic sector
that connects societies. The key indicator of
the development of tourism is tourist flows that
affect the spatial differences in the functioning of
destinations and cause territorial socio-economic
unevenness. According to the basic tourism sys-
tem the following destinations are distinguished:
destinations generating tourist flows, transit des-
tinations and hosting destinations. The uneven
location of the latter from the standpoint of natu-
ral resource base is justified by the availability
of tourist resources: natural, historical, cultural
social, and event. These tourism resources are
the core of growth, which stimulates the devel-
opment of the surrounding material base. How-
ever, a logical issue arises regarding the peculiar-
ities of the spatial disproportion of destinations
generating tourist flows and businesses directly
involved in servicing tourists. Tourist flows rep-
resent a significant source of income for the tour-
ism sector. This is also confirmed by the fact that
in 2018 tourism industry accounted for 10.4%
of world GDP, 319 million jobs or 10% of total
employment [16]. Thus, the study of the num-
ber of tourists serviced by tour operators, travel
agents and the key factors influencing their vol-
umes are currently being updated.

The most significant determinants affecting
the number of tourists serviced can be identified
using correlation and regression analysis. This,
in turn, will firstly help to form a clear picture
of the number of tourists serviced in the context
of the regions of Ukraine; and secondly, interpret
the relationship between the number of tourist
enterprises and the efficiency of their operation.

Therefore, it is important to analyze the deter-
minants and the basic regularities of the forma-
tion of tourist flows. Hence the need for the con-
struction of econometric models aiming to obtain
statistically reliable results that fully describe the
tourist flow and enable its forecasting.

Analysis of recent research and publica-
tions. Research of tourist flows on the example
of France, which is one of the world’s most vis-
ited destinations, was carried out by C. Terrier
(2009). The research emphasizes the distinction
between tourist flows along transport routes and
intra-territorial flows. The author examines vari-
ous systems used to measure tourist flows and
discusses their usefulness and limitations, as well
as presents the potential value of modern com-
munication technologies for the study of popula-
tion mobility. More specifically, the question is
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about establishing the correct balance between
statistical accuracy and individual freedom.

T. Baldigara analyzes the determinants and
basic regularities of tourism demand in Croatia.
The main attention of the study was paid to the
construction of an econometric model of tourism
demand. It was suggested that the demand for
tourism in Croatia can be approximated by the
model of a second order polynomial regression
(Baldigara & Koi¢, 2015).

Econometric models of tourism demand on the
example of Greece were developed by N. Drit-
sakis and I. Athanasiadis (2008). The research
focuses on foreign tourism due to its impact on
the socio-economic structure of the host coun-
try. The application of the econometric model of
tourism demand in the developed tourism market
involves improving the tourism product.

The application of the regression model is
reflected in the scientific work studying the
correlation between climate change and tour-
ism industry (Sverko Grdi¢ & Krstini¢ Nizié,
2016). This research analyses the influence of
temperature increase on the number of future
tourist arrivals by 2025 through the regression
model and exponential regression analysis, using
one dependent variable (the number of tourists)
and one independent variable (temperature).
The model obtained in this paper shows that the
temperature affects the number of tourists in the
coastal and mountainous part of Croatia, while
in the continental part (Zagreb) the temperature
does not affect the tourist flow. It is stated that in
the summer months climate change will reduce
the demand in the coastal part and an increase
in demand in the northern regions (mountainous
areas) of Croatia.

The correlation-regression analysis is also
applied in studies of such component of tourism
as accommodation facilities (Prani¢, Ketkar &
Roehl, 2012). The analysis of business efficiency
based on the correlation between the number
of tourist arriving at the hotels and the num-
ber of nights is the best way to get good results
(Popescu, 2016).

The use of models for forecasting tourist flows
are illustrated on the example of the following
destinations: Australia (Athanasopoulos & Hyn-
dman, 2006), the Bahamas (Charles & Fullerton,
2011), Turkey (Yilmaz, 2015), Nepal (Subedi,
2017), Zimbabwe (Makoni & Chikobvu, 2018),
Cambodia (Chhorn & Chaiboonsri, 2018), India
(Chandra & Kumari, 2018), Hong Kong (Choi,
2019) et al.
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As we see, econometric models are widely
used in studies of international tourism; how-
ever, the problem is the lack of such research on
the example of Ukraine. In addition, the study of
regional differentiation will further contribute to
the construction of reliable econometric models.

The purpose of the study is to carry out
correlation and regression analysis of tourist
flows serviced by tourism entities in the regions
of Ukraine. This, in turn, will allow forming a
model of causal relationships between the popu-
lation of the region, its real incomes, the number
of tourist enterprises and the resulting feature —
the number of tourists serviced.

Presentation of the main research mate-
rial. Ukraine is located in the center of Europe
and has all the conditions for the proper devel-
opment of the economy through tourism, but it
is significantly behind the leading countries in
the world in terms of the development of tour-
ism infrastructure and quality of tourist services.
The financial and economic crisis, which has
intensified in recent years, the events related to
the annexation of the Autonomous Republic of
Crimea and the operation of the Joint Forces in
the territory of Donetsk and Luhansk regions, led
to a decrease in the inbound tourist flow, nega-
tively affected the development of the tourism
business in Ukraine.

According to the 2019 Tourism Competitive-
ness Report, Ukraine had the fastest growth rate
in TTCI scores in the Eurasia sub-region, rising
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10 places to rank 78th globally. In particular, as
the country stabilized and recovered economi-
cally, Ukraine drastically improved its business
environment (124th to 103rd), safety and security
(127th to 107th), international openness (78th to
55th) and overall infrastructure (79th to 73rd) [ 15].

The development of tourism in Ukraine is
reflected in the dynamics of the number of par-
ticipants in international tourism (Figure 1).

Analysis of the dynamics of tourist flows
shows that in 2014 there was a sharp decline in
the number of tourists who visited Ukraine. This
is explained by political instability and hostilities
in the east of the country and, accordingly, the loss
of territories important for the development of the
tourism industry. The number of foreign citizens
who visited Ukraine this year has almost halved to
12.7 million. However, since 2015, there has been
a slight positive trend in inbound tourism.

With regard to outbound tourism, this flow
has a completely different dynamics. The number
of Ukrainian citizens who went abroad during
the analyzed period has been steadily increas-
ing. The exception was 2014, which saw a slight
drop in the numbers to 22.4 million people. Most
often Ukrainian citizens in 2018 visited Poland,
Hungary, Russia, Moldova, Belarus, Romania,
Turkey, Egypt.

Tourism enterprises in Ukraine are economic
entities that provide tourist services based on the
use of tourist resources, as well as accommoda-
tion, catering and related infrastructure services.
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Figure 1. Dynamics of tourist flows in Ukraine

Source: developed based on [12] (Indicated without taking into account the temporarily occupied territories
of the Autonomous Republic of Crimea, Sevastopol and the temporarily occupied territories in Donetsk and
Luhansk regions)
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Figure 1 shows that only part of the interna-
tional tourism participants were served by tour
operators or travel agencies that are intermediaries
in the tourist services market during the organiza-
tion of the trips. In 2014, the number of tourists
served by tourist enterprises in Ukraine decreased
by 1.0 million, which is 29.8% compared to 2013,
and in 2015 by another 0.4 million, ie 17%. Since
2016, there has been a positive trend in the num-
ber of tourists served by tourism enterprises.

In order to take into account the dynamics
of changes in the number of tourists serviced —
which is the basis of a successful tourism industry
in the country and a key indicator of the produc-
tion efficiency of the enterprises — econometric
models on the basis of correlation-regression
analysis were built in designing the development
programs for the industry.

They use data on the number of tourists ser-
viced by tour operators, travel agents in the
regions of Ukraine during 2013-2018. These fig-
ures are the resulting features by the regions (7).

The following are taken as factors: the num-
ber of tourism entities (X), available income per
capita (X;), the number of population (X;). The
source data for correlation-regression analysis
are given in Table 1.

The choice of the above factors is justified by
the following hypotheses:

1) with a decrease in the number of tourism
entities, the number of tourists serviced also
reduces, since the reduction of production capac-
ity limits the ability to serve a larger number of
potential tourists;

2) with an increase in income the number of
tourists also increases, as the availability of funds
motivates for recreation and travel;

3) regions with more population generate a
larger number of tourists.

The study of the statistical indicator Y
showed some fluctuation in the regions. Thus,
in 2018 there was an increase in this indicator
in most regions: Vinnytsia, Volyn, Dnipropetro-
vsk, Donetsk, Zhytomyr, Zakarpattia, Zapor-
izhia, Kyiv, Kirovohrad, Luhansk, Lviv, Myko-
laiv, Odessa, Poltava, Rivne, Sumy, Ternopil,
Kharkiv, Kherson, Cherkasy, Chernivtsi, Cherni-
hiv, due to the popularization of domestic tour-
ism and growth of incomes.

Preliminary analysis of the source data shows
that the factor variable — the disposable income per
capita — increased in all regions during the period
under study. This was achieved by targeted govern-
ment policy of raising the minimum wage level.
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There are direct and inverse relationships
between the resulting and factor variables, which
are distinguished depending on the direction of
change of the resulting variable. Thus, there is
an inverse relationship between the number of
tourists serviced and the number of tourist enter-
prises, and direct relationship between the num-
ber of tourists and disposable incomes.

The relationship between the number of tour-
ists serviced and the number of tourist entities,
disposable income per capita and the number of
population is reflected in the multi-factor model
(multiple correlation).

On the basis of correlation-regression analysis
of the number of tourists serviced by tourist enti-
ties, the following data were obtained.

The qualitative estimation of the communica-
tion density of the multiple correlation R coef-
ficient (based on the Chaddock scale) shows
that a high correlation is observed in the fol-
lowing regions: Volyn (0.81), Ivano-Frankivsk
(0.81), and Lviv (0.80). A very high correlation
is observed in the following regions: Vinnytsia
(0.99), Dnipropetrovsk (0.99), Donetsk (0.99),
Zakarpattia (0.99), Kyiv (0.99), Luhansk (0.99),
Odessa (0.99), Rivne (0.99), Sumy (0.99), Cher-
kasy (0.99), Zhytomyr (0.98), Mykolaiv (0.98),
Poltava (0.98), Kharkiv (0.98), Chernihiv (0.98),
Kirovohrad (0.97), Kherson (0.97), Khmel-
nytskyi (0.96), Zaporizhia (0.95), Chernivtsi
(0.94), and Ternopil (0.91). Thus, in the existing
model 12.5% are highly dependent and 87.5%
have a very high dependence.

The determination coefficient in the range of
0.9-0.99 is characteristic of the following regions:
Vinnytsia, Dnipropetrovsk, Donetsk, Zhytomyr,
Zakarpattia, Kyiv, Kirovohrad, Luhansk, Myko-
laiv, Odessa, Poltava, Rivne, Sumy, Kharkiv,
Kherson, Khmelnytskyi, Cherkasy, and Cherni-
hiv. That is, 90-99% of the feature is determined
by the investigated factors. The least value of
the coefficient was obtained in Volyn, Ivano-
Frankivsk, and Lviv regions. For the rest of the
regions (Ternopil, Chernivtsi, Zaporizhia) the
determination varies in the range of 0.8-0.9,
which indicates that 80-90% of the variation is
explained by the linear model, which means the
correct choice of factors. The value of the deter-
mination coefficient indicates that the source data
and the regression model are consistent, since its
value maximally approaches 1.

High values of correlation coefficients and
determination indicate that this dependence is suffi-
ciently regular. The obtained Fisher’s criteria show
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Table 1
Source data for correlation-regression analysis
Number Income Income
of per Population Numb.e r per Population
. TE* . > | of tourists| TE* . ’
Years tour.lsts capita, persons serviced capita, persons
serviced UAH UAH
Y X, X, X; Y X, X, X;

Vinnytsia Volyn
2013 29606 76 23000.6 1627038 19490 85 19804.9 1039958
2014 20744 69 23421.7 1618262 14593 80 20137.2 1041303
2015 22748 63 29637.1 1610573 15620 68 24979.9 1042918
2016 27485 68 34931.4 1602163 26526 69 30012.5 1042668
2017 38634 69 45436.2 1590357 17047 66 38514.0 1040954
2018 42178 87 54992.0 1575808 21807 74 46475.1 1038457

Dnipropetrovsk Donetsk

2013 81249 487 30300.6 3307795 113917 355 31048.5 | 4375442
2014 56803 324 32036.2 3292431 14834 84 262344 | 4343882
2015 46121 294 39142.0 3276637 3297 23 21346.4 | 4297250
2016 57770 322 44365.9 3254884 10874 33 20927.0 | 4265145
2017 75526 325 57332.5 3230411 9231 42 25278.4 | 4244057
2018 116981 416 72883.4 3231140 28425 93 31888.0 | 4200461

Zhytomyr Zakarpattia
2013 9613 58 21652.1 1268903 19892 82 17929.3 1254393
2014 6060 44 22102.1 1262512 11625 74 17358.1 1256850
2015 6283 47 27801.4 1255966 10656 67 22456.7 1259570
2016 8615 56 32979.1 1247549 11601 65 26856.2 1259158
2017 9516 47 42683.9 1240482 14652 63 33891.1 1258777
2018 17957 63 52135.9 1231239 25348 91 40471.6 1258155

Zaporizhia Ivano-Frankivsk
2013 54415 250 28388.1 1785243 77666 112 20987.8 1381788
2014 39010 231 30181.8 1775833 63848 99 20356.7 1382096
2015 30922 140 36277.4 1765926 65885 83 26540.1 1382553
2016 40376 161 43461.6 1753642 79973 107 31718.9 1382352
2017 47675 160 54261.0 1739488 73309 105 40579.5 1379915
2018 56374 188 67982.5 1723171 55781 128 48367.7 1377496

Kyiv Kirovohrad
2013 24459 134 27390.6 1722052 15036 70 216714 995171
2014 13143 104 28443.3 1725478 8484 56 21954.1 987565
2015 11560 90 33955.6 1729234 7830 46 27382.5 980579
2016 25008 119 40126.9 1732235 8854 47 32744.7 973150
2017 36983 116 50664.4 1734471 8436 43 42226.8 965456
2018 66385 217 63498.4 1754284 11556 54 51018.0 956250
Luhansk Lviv

2013 34716 225 25590.3 2256551 188520 272 23138.3 2540702
2014 791 15 19788.3 2239473 92128 235 23595.2 | 2538436
2015 939 11 15633.6 | 2220151 112472 221 29542.2 | 2537799
2016 1896 19 13792.7 | 2205389 181827 272 35325.0 | 2534174
2017 2825 17 164164 | 2195290 175150 282 44981.0 | 2534027
2018 6261 29 20618.6 | 2167802 182255 342 55510.7 | 2529608

Mykolaiv Odessa
2013 19003 75 23868.8 1173481 61589 302 25571.8 | 2395160
2014 9148 65 23458.5 1168372 43382 249 24242.0 | 2396493
2015 7464 60 29342.1 1164342 45809 245 32384.5 2396442
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(End of Table 1)

Number Income Income
of per Population Numb.e r per Population
. TE* . > | of tourists| TE* . ’
Years tour.lsts capita, persons serviced capita, persons
serviced UAH UAH
Y X; X, X; Y Xi X, X;
2016 9023 69 34970.5 1158207 59077 268 39132.1 2390289
2017 11805 63 45355.7 1150126 72302 264 50111.1 2386516
2018 19002 87 55543.9 1141324 81381 270 61165.6 2383075
Poltava Rivne
2013 20125 130 25371.2 1467821 13545 78 21165.0 1156868
2014 12947 110 26195.7 1458205 8936 69 21781.0 1158851
2015 9497 91 31996.5 1448975 6640 59 26707.7 1161151
2016 14608 88 37938.4 1438948 9022 66 31294.8 1161811
2017 19032 93 48663.0 1426828 11168 60 40325.4 1162763
2018 32007 155 60217.5 1413829 22027 93 47729.1 1160647
Sumy Ternopil
2013 13498 59 23558.6 1143249 13490 70 18993.8 1077327
2014 8574 51 23938.1 1132957 9066 49 18400.5 1073327
2015 7567 53 30572.3 1123448 6668 43 24040.1 1069936
2016 8819 57 36084.4 1113256 7536 53 28194.7 1065709
2017 11185 58 45852.3 1104529 9558 45 36203.8 1059192
2018 16178 79 55934.4 1094284 13103 63 43512.5 1052312
Kharkiv Kherson
2013 91648 358 26098.2 2744419 16112 69 21724.0 1078232
2014 71437 309 26274.0 2737242 15818 70 20727.9 1072567
2015 31233 264 32197.9 2731302 11720 53 27880.0 1067876
2016 40429 255 38196.6 2718616 16584 72 32967.9 1062356
2017 51929 263 48370.4 2701188 20278 67 41695.0 1055649
2018 62232 266 60117.7 2694007 26130 80 50109.4 1046981
Khmelnytskyi Cherkasy
2013 24402 100 22789.0 1313964 15984 99 21633.2 1268888
2014 19027 84 22686.1 1306992 9694 82 21760.5 1259957
2015 25426 78 29291.9 1301242 8520 75 26969.7 1251816
2016 19885 89 34394.5 1294413 11684 86 32327.2 1242965
2017 26829 90 43638.1 1285267 20953 92 41853.5 1231207
2018 25738 89 52487.6 1274409 26383 101 50292.6 1220363
Chernivtsi Chernihiv
2013 18578 121 19438.2 907163 9424 59 23599.7 1077802
2014 16560 68 18475.6 908508 7689 57 23093.4 1066826
2015 15662 65 23929.0 909965 7052 55 28440.4 1055673
2016 19415 66 28360.8 909893 11698 51 33231.3 1044975
2017 20341 65 36214.5 908120 15974 51 42501.2 1033412
2018 29562 77 42850.4 906701 22306 58 50895.4 1020078

TE* — tourist entities
Source: formed according to the data [12]

that the regression equation is statistically signifi-
cant and can be applied. Indicators of the reliability
of the model show that all parameters of the regres-
sion equation are statistically significant and can
not accept zero values. The obtained correlation-
regression analysis of the indicators enables us to
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construct a model of influence on the resulting vari-
able — the number of tourists serviced.

The complex interaction of all factors
(x1,X5,...,x,) with the resultant index (Y) can be
described by the equation of the linear multivari-
able regression of the type:
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Y=a,+ax +a,x,+..+ax,.

The following regression equations were
obtained in the regions of Ukraine (Table 2).
Econometric models indicate that factor variable
X, (the number of tourist enterprises) has a posi-
tive effect on the resulting variable in 95.8% of
the regions; X, (income per capita) contributes to
an increase in the number of tourists serviced in
91.7% of the regions; X; (the number of popula-
tion) affects the growth of the number of tourists
serviced in 66.7% of the regions.

One of the key indicators of the quality of
the model is the independence of its residuals.
If this condition is violated, there is autocorrela-
tion resulting from the existence of a dependence
between the preceding and the following values
of the effective indicator. Let us check the model
of the number of tourists serviced for the auto-
correlation using the Durbin-Watson criterion
(Table 3).

The presence or absence of autocorrelation of
the residuals is checked by comparing the actual
value of the DW with the critical ones found in
a special table depending on the level of signifi-

cance of the DW, the number of factors m and the
number of observations n.

Using the table of critical values of the Darwin-
Watson criterion, we will find the value d =0.82,
d, =175 (a = 0.05, n = 6, k = 3). The obtained
criterion values for all regions are DW > 1.75,
which makes it possible to state that there is no
correlation. The condition of independence of
residuals is observed, therefore the regression
parameters are reasonable and efficient. Since
DW > DW, (upper limit) we conclude that there
is no correlation between the following residuals
and the previous ones.

Conclusions. The investigations allow to
conclude that the developed models of multiple
linear regression explain the real impact of socio-
economic indicators on the development of the
tourism industry in the regions of Ukraine. The
regional differences in tourist flows are given on
the basis of hypotheses put forward, we can state
the following: factor variable X| in 23 regions has
a positive effect on the resulting variable. That
is, on 95.8% of the territory of Ukraine, except
Khmelnytskyi region, the increase in the number

Table 2

Multifactor regression equation

Region Linear multifactor regression equation
Vinnytsia Y=-2007295,42 +37,06x, + 2,35x, + 1,22x;
Volyn Y =-9589833,64 + 2045,58x, + 1,6x, + 9,04x;
Dnipropetrovsk Y=-1039910,4 + 186,52x, + 1,65x, + 0,3x;4
Donetsk Y=518661,49 +402,3x, — 1,33x, — 0,12x;
Zhytomyr Y =-456696,75 + 249,86x, + 0,62x, + 0,35x;
Zakarpattia Y =1834767,83 + 247,35x, + 0,43x, — 1,47x;
Zaporizhia Y=-2451041,85 + 101,93x, + 2,44x, + 1,35x,
Ivano-Frankivsk Y=-12613815,02 + 522,72x, + 0,68x, + 9,13x;
Kyiv Y=1707745,34 + 325,99x, + 1,32x, — 1,02x;4
Kirovohrad Y=-351010,99 + 188,06x, + 0,46x, + 0,34x;
Luhansk Y =288974,59 + 160,4x, + 0,13x, — 0,04x;
Lviv Y=-17053194,78 + 1017,33x, + 0,82x, + 6,67x;
Mykolaiv Y=-1777212,99 + 289,95x, + 1,4x, + 1,48x;
Odessa Y=1804150,45 + 315,88x,+ 0,6x, — 0,77x;
Poltava Y=-910537,27 + 114,76x, + 1,21x, + 0,6x;
Rivne Y=1978552,07 + 107,58x, + 0,52x, — 1,72x;
Sumy Y=-476726,38 + 161,93x, + 0,61x,+ 0,41x;
Ternopil Y=-184014,17 + 215,92x, + 0,22x, + 0,17x;
Kharkiv Y =2580653,69 + 736,26x, — 0,51x, — x5
Kherson Y=-241324,54 + 304,99x, + 0,45x, + 0,21x;
Khmelnytskyi Y=-2279056,79 — 396,59, + 2,24x, + 1,74x,
Cherkasy Y =-689552,82 +207,83x, + 1,22x, + 0,52x;
Chernivtsi Y=1139311,09 + 20,57x, + 0,39x, — 1,25x;
Chernihiv Y=-205755,35+ 141,37x, + 0,84x, + 0,17x;

Source: own development
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Evaluation of the quality of the models according
to the Darwin-Watson criterion in the regions of Ukraine

Table 3

Ne | Forecast Residuals e,.2 (e,. —€e_; )2 Forecast Residuals el.2 (ei —e_ )2
Vinnytsia Volyn
1 29669.25 -63.25 4000.15 - 16245.83 3244.17 10524624.86 -
2 19717.05 1026.95 1054627.44 1188530.16 18708.06 -4115.06 16933744.72 54158280,51
3 24719.99 -1971.99 3888741.09 8993639.17 16516.67 -896.67 804025.85 10358023.0
4 | 27091.92 393.08 154512.09 5593553.14 24363.73 2162.27 4675421.44 9357157.82
5 37407.9 1226.1 1503323.7 693923.59 16351.48 695.52 483747.21 2151364.09
6 42788.9 -610.9 373193.87 3374557.88 22897.22 -1090.22 1188582.82 3188870.33
Total 6978398.34 19844203.94 Total 34610146.91 79213695.75
DW 2.84 DW 2.29
Dnipropetrovsk Donetsk
1 82514.66 -1265.66 1601884.4 - 113954.62 -37.62 14154 -
2 50409.72 6393.28 40874016.4 58659281.07 14997.83 -163.83 26839.7 15928.09
3 51828.81 -5707.81 32579124.09 | 146436416.73 2365.98 931.02 866791.29 1198684.57
4 59198.61 -1428.61 2040913.69 18311612.93 10661.77 212.23 45040.75 516656.49
5 73849.09 1676.91 2812027.67 9644227.51 1092291 -1691.91 2862549.97 3625731.06
6 | 116649.12 331.88 110147.4 1809093.7 27674.89 750.11 562669.37 5963462.17
Total 80018113.64 | 234860631.94 Total 4365306.47 11320462.38
DW 2.94 DW 2.59
Zhytomyr Zakarpattia
1 10081.94 -468.94 219900.25 - 19016.89 875.11 765818.17 -
2 4649.94 1410.06 1988265.97 3530618.75 13179.42 -1554.42 2416235.18 5902639.15
3 6642.19 -359.19 129015.33 3130231.01 9656.43 999.57 999140.31 6522887.66
4 9165.35 -550.35 302888.87 36544.58 11671.27 -70.27 4937.69 1144554.93
5 10443.94 -927.94 861065.18 142568.6 14781.05 -129.05 16654.59 3455.56
6 17060.65 896.35 803448.33 3328029.53 25468.93 -120.93 14625.2 65.9
Total 4304583.93 10167992.48 Total 4217411.13 13573603.2
DW 2.36 DW 3.22
Zaporizhia Ivano-Frankivsk
1 52124.83 2290.17 5244868.17 - 72479.56 5186.44 26899149.56 -
2 | 41879.33 -2869.33 8233059.67 26620425.72 68064.55 -4216.55 17779298.98 88416213.57
3 34141.62 -3219.62 10365934.73 122700.49 68096.78 -2211.78 4891970.84 4019105.1
4 37274.87 3101.13 9616982.36 39951794.0 82345.21 -2372.21 5627398.88 25739.04
5 44481.41 3193.59 10198988.24 8548.76 65107.11 8201.89 67271046.96 111811734.8
6 58869.93 -2495.93 6229672.24 32370599.37 60368.79 -4587.79 21047792.82 163575920.76
Total 49889505.4 99074068.34 Total 143516658.05 | 367848713.27
DW 1.99 DW 2.56
Kyiv Kirovohrad
1 24504.3 -45.3 2052.35 - 14637.72 398.28 158629.11 -
2 12607.59 535.41 286663.89 337227.51 9516.89 -1032.89 1066857.79 2048249.8
3 11480.43 79.57 6331.96 207786.81 7726.06 103.94 10803.29 1292375.56
4 26014.5 -1006.5 1013043.11 1179556.88 7820.99 1033.01 1067113.95 863176.99
5 36668.25 314.75 99069.11 1745709.18 8777.44 -341.44 116581.81 1889120.66
6 66262.93 122.07 14900.4 37127.6 11716.9 -160.9 25890.35 32593.24
Total 1422060.83 3507407.98 Total 2445876.3 6125516.26
DW 2.47 DW 2.5
Luhansk Lviv
1 34702.03 13.97 195.2 - 179499.69 9020.31 81365946.57 -
2 960.83 -169.83 28843.79 33784.67 127126.45 | -34998.45 | 1224891650.1 | 1937651193.6
3 573.24 365.76 133782.96 286865.35 113501.48 -1029.48 1059828.75 1153891076.66
4 2226.59 -330.59 109290.89 484910.64 145949.63 | 35877.37 1287185361.9 | 136211524031
5 2671.81 153.19 23466.85 234043.73 163040.59 12109.41 146637699.07 | 564915931.9
6 6293.5 -32.5 1056.09 34479.49 203234.15 | -20979.15 | 440124587.39 | 1094852265.89
Total 296635.79 1074083.89 Total 3181265073.8 | 6113425708.36
DW 3.62 DW 1.92
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Ne | Forecast Residuals ei2 (el. —e._, )2 Forecast Residuals el.2 (ei —€_; )2
Mykolaiv Odesa
1 [ 18920.6 82.4 6790.2 - 61029.21 559.79 313365.92 -
2 7866.91 1281.09 1641196.54 1436855.92 42463.48 918.52 843676.33 128685.49
3 8676.01 -1212.01 1468977.49 6215576.26 46090.81 -281.81 79415.57 1440783.08
4 10064.21 -1041.21 1084114.68 29174.53 62138.54 -3061.54 9373019.47 7726904.74
5 10876.11 928.89 862829.46 3881272.01 70336.55 1965.45 3862987.65 25270600.34
6 19041.16 -39.16 1533.4 937110.73 81481.41 -100.41 10082.48 4267777.56
Total 5065441.76 12499989.45 Total 14482547.42 38834751.2
DW 247 DW 2.68
Poltava Rivne
1 19712.59 412.41 170080.16 - 13306.83 238.17 56724.25 -
2 12621.42 325.58 106004.49 7538.48 9254.21 -318.21 101259.17 309559.81
3 11907.64 -2410.64 5811188.27 7486921.5 6770.92 -130.92 17138.94 35080.04
4 12720.64 1887.36 3562125.65 18472804.63 8754.89 267.11 71349.99 158427.86
5 18985.77 46.23 2137.53 3389744.85 11128.5 39.5 1560.55 51806.5
6 32267.94 -260.94 68091.43 94357.6 22122.66 -95.66 9150.5 18268.77
Total 9719627.54 29451367.06 Total 257183.4 573142.99
DW 3.03 DW 2.23
Sumy Ternopil
1 13412.52 85.48 7307.34 - 13218.73 271.27 73586.49 -
2 8148.64 425.36 180933.88 115518.6 7895.08 1170.92 1371051.83 809371.77
3 8608.34 -1041.34 1084381.05 2151207.2 7259.63 -591.63 350029.93 3106591.31
4 8434.29 384.71 148004.35 2033617.24 9619.44 -2083.44 4340725.12 2225489.38
5 10947.32 237.68 56490.36 21619.68 8548.38 1009.62 1019323.73 9566997.44
6 16269.9 -91.9 8445.68 108621.26 12879.73 223.27 49849.85 618338.19
Total 1485562.67 4430583.98 Total 7204566.96 16326788.1
DW 2.98 DW 2.27
Kharkiv Kherson
1 94416.92 -2768.92 7666915.63 - 16068.48 43.52 1894.28 -
2 65406.86 6030.14 36362577.45 | 7742343343 14734.57 1083.43 1173823.51 1081408.79
3 35172.91 -3939.91 15522888.14 | 99401872.12 11784.44 -64.44 4152.23 1317603.66
4 38132.48 2296.52 5274015.08 38893084.71 18710.44 -2126.44 4521742.17 4251848.23
5 56204.52 -4275.52 18280034.74 43191685.0 19705.83 572.17 327383.1 7282511.35
6 59574.32 2657.68 7063281.53 48069251.38 25638.25 491.75 241816.1 6468.34
Total 90169712.56 | 306979326.64 Total 6270811.39 13939840.38
DW 34 DW 2.22
Khmelnytskyi Cherkasy
1 24592.12 -190.12 36145.59 - 16333.1 -349.1 121873.44 -
2 18544.09 482.91 233198.63 452964.51 8317.05 1376.95 1896001.25 2979274.07
3 25686.34 -260.34 67774.88 552409.45 8979.3 -459.3 210960.2 3371842.18
4 20837.77 -952.77 907775.57 479468.28 13194.34 -1510.34 2281133.52 1104681.18
5 25186.85 1642.15 2696671.8 6733647.15 19938.21 1014.79 1029802.53 6376301.99
6 | 26459.83 -721.83 521042.09 5588434.88 26456.0 -73.0 5328.34 1183281.32
Total 4462608.57 13806924.28 Total 5545099.29 15015380.74
DW 3.09 DW 2.71
Chernivtsi Chernihiv
1 18998.64 -420.64 176935.85 - 9361.5 62.5 3906.41 -
2 15852.99 707.01 499868.27 1271596.91 6750.28 938.72 881204.58 767768.01
3 16124.64 -462.64 214039.6 1368099.3 9010.19 -1958.19 3834504.91 8392111.7
4 17981.37 1433.63 2055298.56 3595860.37 10600.6 1097.4 1204294.23 9336646.09
5 23265.12 -2924.12 8550450.27 18989954.97 16357.35 -383.35 146960.5 2192643.32
6 | 27895.25 1666.75 2778062.19 21076062.42 22063.09 24291 59007.13 392211.75
Total 14274654.74 | 46301573.97 Total 6129877.76 21081380.87
DW 3.24 DW 3.44

Source: own development
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of tourist enterprises contributes to the increase
in tourist flows, therefore, for these regions
hypothesis 1 was confirmed.

Hypothesis 2 according to regression models
was confirmed for 22 regions, namely: Vinnytsia,
Volyn, Dnipropetrovsk, Zhytomyr, Zakarpattia,
Zaporizhia, Ivano-Frankivsk, Kyiv, Kirovohrad,
Luhansk, Lviv, Mykolaiv, Odesa, Poltava, Rivne,
Sumy, Ternopil, Kherson, Khmelnytskyi, Cher-
kasy, Chernivtsi, and Chernihiv. The increase in
incomes does not contribute to the number of
tourists serviced in Donetsk and Kharkiv regions.
In these regions, despite the increase in wages,
the number of tourists serviced does not increase.

The presented hypothesis 3 was confirmed in
16 regions: Vinnytsia, Volyn, Dnipropetrovsk,
Zhytomyr, Zaporizhia, Ivano-Frankivsk, Kiro-
vohrad, Lviv, Mykolaiv, Poltava, Sumy, Ter-
nopil, Kherson, Khmelnytskyi, Cherkasy, and
Chernihiv. The growth of population in these
regions contributes to the increase in the number
of tourists serviced. Consequently, we see that
the presented hypotheses were confirmed in most
regions of Ukraine.

The practical importance of constructing
econometric models lies in the possibility of
using them to predict the development of the
tourism industry in Ukraine.
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Abstract. The article considers the principles of implementing the diversity and inclusion ap-
proach in tourism organizations of Ukraine. Today, both Ukrainian businesspersons and researches
mostly ignore this topic, although this issue is being studied quite seriously abroad. It is noted that
this area has high prospects for the tourism business in the future, and will allow owners to gain
additional benefits from the implementation of D&I principles. Along with the definitions of named
concepts which are based on a sense of security, belonging and recognition, as well as opportuni-
ties for self-realization in the workplace, the article presents the benefits of D&I in the tourism
business, characterizing this industry as one of the most attractive for this concept. In particular,
it is noted that one of the advantages of following the principles of diversity in the organization
is a significant increase in profitability of the company, which can be a major motivating factor
for managers. In addition to the motives for implementation of the D&I concept in companies, the
paper also states the main reasons for the low prevalence of this idea in Ukraine at the moment,
among which are the lack of relevant knowledge and insufficient readiness of society to adopt such
a concept. In order to introduce the principles of diversity and inclusion in tourism organizations
of Ukraine, a number of recommendations are proposed for the creation of a culture of inclusion
in the organization and the further implementation of D&I. At the same time, a particular attention
is paid to key performance indicators, which will allow monitoring the level of implementation of
these principles and identify problem areas in the company in order to further eliminate them. The
results of the D&I principles implementation in a travel company can be: further involvement of
qualified specialists and development of their skills, encouraging creativity and innovation by cre-
ating conditions in which employees with different views, diverse experience and education work
effectively together, reduce of personnel turnover rate, and in general — attaining a competitive
advantage in the market.
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3AITPOBAI’KEHHSI TPUHIUIIB PI3BHOMAHITHOCTI
TA IHKJIIO3II B TYPUCTUYHOMY BI3HECI YKPAIHH

Anomauin. Y cmammi po32ns10aromscs NPUHYUNU 3anpoBaodicetHs nioxo0y pisHOMAHIMHOCMI ma
IHKI0311 y mypucmudnux opeanizayiax Yxkpainu. Ha cboco0niwmii 0enb 0ana mema nepesajlcho 3Haxo-
OUMbCsL N03d Y8a2010 K GIMUUHAHUX OI3HECMeHi8, makx i O0CTIOHUKIB, X0Ua 3a KOPOOHOM OaHe NUMAH-
H5L 8UBUAEMBCS OOCUMb CEPUO3HO. 3A3HAUAEMbCSL, WO OAHULL HANPSAMOK MAE BUCOKY NEPCHEKMUBHICTD
0/11 Mypucmu4Ho2o OizHecy y MaudymuHbomy, i 003601UMb GIACHUKAM OMPUMAMU 000AMKO8I 8U200U
8I0 iMnieMeHmayii NPUHYUnNie pisHOMaHimHocmi ma iHKmo3ii. Pazom i3 eusHayeHHsMU noHsmo, 5Ki
basylomscs Ha 3a0e3neyenti 6iouymms 6e3neKu, HanleHCHOCMi Ma GU3HAHHS, d MAKONC MONMCIUBOCAX
camopeanisayii Ha pobouomy micyi, 8 cmammi HaBoOAMbCA nepesazu 3anpogaddicents D&l 6 mypuc-
MUYHOMY OI3HeCI, Xapakmepusydu 0any cgepy K 00HY 3 HAUNpUsabIusiuux 01s peanizayii 0anoi
KOHYenyii. 30Kkpema, 3a3Ha4aemvcs, ujo 0OHI€EN 3 nepesas Ci0y8aHHs NPUHYUNAM PISHOMAHIMHOCMI
8 opeamizayii € 3HayHe Nio8UUeHHs. NPUOYMKOBOCMI KOMNAHII, WO MOdce CMamu OCHOGHUM MOMU-
sayitHum haxmopom 05 Kepienukie. Okpim momueie 3anposadicents konyenyii D&I ¢ komnanisx,
HABOOSIMbCSL U1l OCHOBHI NPUYUHU HU3LKOI nowuperocmi 0anoi idei 8 Yipaini na Oanuti momenm, ce-
PeO AKUX MOIHCHA BUOLTUMU OPAK BIONOBIOHUX 3HAHL, A MAKONC HEOOCMAMHSL 20MOBICMb CYCNITbLCMEA
00 nputinamms nooibHoi KoHyenyii. 3 Memoro 3anpo8aoddlcenHs NPUHYUNIE PISHOMAHIMHOCMI MA iH-
KI03i1 8 MypUCMUYHUX Op2anizayisix YKpainu nponoHyemvcs HU3KA peKomMeHOayiti w000 CmeopenHs
KVIbMYpU IHKIO3UBHOCMI 8 opeaHizayii i nooanvuuum eminenuam D&I. Pazom 3 mum, okpema yeaza
NPUOLIAEMbCA KIIOYOBUM NOKAZHUKAM eqheKMUBHOCMI, AKI 00360JIAMb 8i0CMeNCY8amu pieeHb 3anposa-
02HCEHOCMI O3HAYEHUX NPUHYUNIG | 3 51CO8Y8amuU NPOOLEMHI MICYs ) KOMAAHIT 3 MEMOI0 iX noO0aIbUuo20
yeyuenns. Pesynomamom 3anposaodoicenns npunyunie D&I 6 mypucmuuniti KoMnamii Moxcyms cmamu.
nooanvuie 3any4eHts Keanighikoanux Gaxisyie i po3eumox ix 30ioOHocmell, 3a0X0YeHHsI MBOPH020 Nio-
X00y i H08086€0€Hb 34 OONOMO20I0 CIBOPEHHS YMO8, NPU AKUX CNIBPOOIMHUKU, U0 MAOMb DI3HI MOYKU
30pY, PIBHOMAHIMHULL 00CBIO [ 0C8IMY, eheKMUBHO NPAYIIOMb PA3OM, 3HUNCEHHS NIUHHOCMI KAOpI8,
Ul 3a2a710M — OMPUMAHHSL KOHKYPEHMHUX Nepesaz Ha PUHKY.

Kiro4oBi ci1ioBa: pi3HOMaHITHICTh Ta 1HKJIIO31s, COIIAJIbHI KOMYHIKAIll B TypU3Mi, pi3HOMAaHIT-
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Problem statement. Travel and tourism
have always been a sector of human interaction.
This type of activity significantly changes the

of ecosystems, which in turn has great social
significance.
One of the main business trends abroad

lives of people and communities, creates jobs
and enriches communities both economically
and socially. Unlike many other areas of busi-
ness, tourism is considered to be highly inclu-
sive activity, that employs and offers opportuni-
ties to people from all social stratums, including
minorities, youth and people with different
types of gender identity. Therefore, the tourism
business has significant opportunities to attract
and support vulnerable groups, ensuring the
development of innovation and the preservation
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today is the implementation of Diversity and
Inclusion (D&I) principles, which helps to
increase the efficiency of companies. At the
same time, Ukrainian business remains only
at the stage of realizing the necessity of such
principles implementation, which is confirmed
by a small number of practical cases. However,
given the humanistic orientation of Ukraine,
it is seen that the idea of diversity and inclu-
siveness will gain further popularity, while the
tourism business, as people-oriented one, can
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take on the role of a first mover in terms of
D&I approach adaptation.

Research publications. The analysis of sci-
entific publications on the topic of diversity and
inclusion in business has shown a significant
interest difference between Ukrainian and for-
eign researchers. However, given the underde-
velopment of the named topic in Ukraine, a num-
ber of articles reveal this issue, talking about its
prospects in the foreseeable future.

The importance of diversity and inclusion
for Ukrainian business is discussed in the paper
of O. Prohnymak in terms of development
the creative economy in Ukraine. The author
proves in her work that companies that follow
the D&I strategy demonstrate much higher pro-
ductivity comparing to others, implementing
the principles in such directions as recruitment,
performance management, leadership develop-
ment, training etc. [1]. According to N. Pole-
schuk research, organizations that use the D&I
approach are more likely to attract and retain
the best employees, better understand the needs
of different customer groups, create high cus-
tomer value, stimulate innovation, and increase
financial results [2].

At the same time, foreign researchers pay
attention to more specialized aspects of imple-
menting diversity in companies. For example,
Sjoerd Gehrels and Javed Suleri consider diver-
sity and inclusion as indicators of sustainable
human resource management in the international
hospitality industry, providing the algorithm of
D&I strategy implementation in hotels [3]. The
group of researchers — Marta-Christina Suciua,
Gratiela Georgiana Noja and Mirela Cristea high-
light the importance of gender and cultural diver-
sity, social inclusion and both personal and pro-
fessional development of the employees, in order
to mitigate the risks faced by companies, such
as to improve the profitability and, correspond-
ingly, to increase their financial performance [4].
A particular attention is paid to LGBTQ+ inclu-
sion in hospitality and tourism, which involves
changes in policies and structures, internal com-
munication, learning and development and pub-
lic engagement [5].

In general, it is possible to talk about a sig-
nificant interest in the topic by foreign research-
ers, and, at the same time, low level of develop-
ment of this topic in Ukraine along with a lack of
awareness of D&I necessity for Ukrainian com-
panies, which impels to the detailed examination
of this issue.

The aim of the article. Given the low level of
research on the topic on the one hand and signifi-
cant prospects for the development of the tour-
ism business in the future, the aim of this paper is
to provide the overview of D&I principles imple-
mentation in travel companies.

The main material. Democratization of
Ukrainian society and focus on European values
contributes to the emergence of new trends in
businesses, including travel business, which are
aimed at providing comfortable operating envi-
ronment for people with different social back-
grounds. Therefore, the concept of Diversity &
Inclusion arises in developed countries, and it
becomes relevant and vital for today’s Ukrainian
reality as well.

As for the definition of terms “diversity” and
“inclusion”, the following can be said. Diver-
sity that is innate or acquired, as well as obvious
and hidden, covers a number of aspects, such as
gender, race, age, disability, sexual orientation,
diversity, values, cultural codes etc. However,
the phenomenon of diversity does not only cover
issues related to race, age and gender. Also an
important aspect is the diversity of interests, per-
sonalities, values, skills and abilities necessary
for successful activities. Such diversity leads to
the creation of special services that help employ-
ees understand and appreciate their differences
and take into account these differences to estab-
lish the most effective work. However, a single
organization cannot respond to change or per-
form different tasks equally effectively. Socio-
cultural diversity in the workplace involves
understanding of individual characteristics and
creating a culture of equal opportunity that ben-
efits employees and the organization. Creating
equal opportunities means building a corporate
culture characterized by understanding, respect,
encouragement, awareness of values and effec-
tive use of socio-cultural diversity, which allows
talented employees to succeed, company’s cus-
tomers — to benefit, and company’s reputation —
to strengthen.

At the same time, inclusion involves build-
ing a corporate culture that values and supports
diversity. In an inclusive culture, workers have
a sense of security, belonging and recognition,
as well as fair opportunities for self-realiza-
tion. In other words, inclusion is about how
“diverse” people feel, how much and how they
are valued, respected, accepted by colleagues
and involved in full participation in the com-
pany’s life.
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The travel industry has always been one of
the most diverse spheres among others, provid-
ing work places for people with different socio-
cultural backgrounds, regardless of age, gender
ethnicity or other characteristics. According to
President of World Travel and Tourism Council
(WTTC) Gloria Guevara, almost 50 percent of
jobs in travel industry are held by women and
30 percent by young people [6]. As a proof of the
orientation and openness of the tourism industry
to the principles of diversity and inclusiveness,
the development of 1&D Guidelines by WTTC
can be mentioned. This document may be inter-
esting as well for Ukrainian travel companies as
it provides main directions of D&I implementa-
tion which includes such stages as developing a
supportive system, creating safe spaces, support-
ing an agile system and exemplifying inclusion
and diversity [7].

Speaking of the prospects of the D&I strategy
for Ukrainian travel companies, it is important
to explain the main reasons for such consider-
ations. First of all, this is the demand of new gen-
erations. Representatives of Y and Z generations
will not start working in a company that does
not value diversity and does not promote free-
dom of expression. A good example may be the
users of TikTok social media, who widely pro-
mote tolerance, freedom, a high appreciation of
originality on their accounts. Given that today
they are mostly teenagers aged 13-16, they may
soon become employees of companies, demand-
ing the environment familiar to their habits. The
second reason is that D&I improves operational
efficiency of company. Companies that work
towards diversity and inclusion are more profit-
able and create more value. According to a report
by McKinsey (2018) there is a significant correla-
tion between “diversity” leadership and financial
performance. Greater gender diversity provides
plus 21% to the probability of a higher financial
result, more ethnic diversity — plus 33%. Compa-
nies with implemented D&I practices get out of
the strongest crises much faster and easier. More-
over, according to the Harvard Business Review,
companies with a two-dimensional approach to
diversity (innate and acquired) are 45% more
likely to gain greater market share and 70% more
likely to enter new markets. Such teams are also
more prone to innovation and expansion [8].

It is important to note that the diverse compo-
sition of the team provides economic advantages,
because its members bring new experience,
different priorities and values, heterogeneous
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approaches to solving problems, dissimilar
worldviews. Altogether, this guarantees flex-
ibility for company and increases the speed of
detecting and resolving challenges.

For Ukrainian travel companies the financial
benefits of D&I are still the main motivators
and arguments for implementation the corporate
equality policies. At the same time, this can be
useful for the reputation, the employer's brand
and can become an additional motive for coop-
eration from stakeholders (customers, employ-
ees, government agencies, partners etc.), who are
committed to D&I ideas.

The wide implementation of D&I principles
in North American and European countries on
one hand and the lack of attention to this topic
among Ukrainian companies may be explained
by following aspects:

1. The managerial staff of Ukrainian tourism
businesses is mostly lack of knowledge in diver-
sity and inclusion principles, which rather often
leads to taking decisions only according to their
own experience or based on some fragmental
information and this doesn’t allow to state the
presence or absence of a problem.

2. There is lack of state regulation, monitoring
and reporting on D&I status, as well as there are
no sanctions for non-compliance with its prin-
ciples.

3. Society is not yet very demanding on the
introduction of diversity and inclusion in orga-
nizations.

4. The formation of a democratic society in
Ukraine is still in an active process, which may
indicate that most people have not attain to the
D&I issues yet.

5. Generation Z, for whom diversity and inclu-
sion are manifestations of equality, freedom and
justice, as well as important values and motivators,
have not yet become the dominant workforce. And
their predecessors, who dominate the labor market
today, are content with the status quo.

The implementation of diversity and inclusion
principles in the tourism organization must place
within the mission of the organization. At the
same time, inclusion should go first before diver-
sity. If company changes the approaches to hiring
new employees but general corporative culture
remains the same, the new employees will not
feel themselves comfortable and belonging to
the company. That is why it is vital to become
inclusive first and only then — invite people.
Such a process requires primarily the commit-
ment of business leaders to solve the problems
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of the organization, which requires some effort
and dedication to the idea. It is also important to
understand that such work is not linear, i.e. there
is no beginning and end of the process. Achiev-
ing diversity and inclusiveness in the company is
instead a process of creating change through edu-
cation, cooperation and attention. And the very
process of implementing these principles can be
uncomfortable at times, which requires patience
and understanding from staff.

The first stage involves training the leaders
of the company on the principles of D&I as well
as providing resources for strategy implemen-
tation — financial and human. The organization
may also consider hiring a consultant to assist
in further planning and implementation. After
appointing a responsible person (this may be a
position of D&I manager) and setting a budget
for diversity initiative, it is important to specify
the time and expectations for all participants,
make a calendar of regular meetings and create a
short-term plan for next stages.

The second stage can also be considered pre-
paratory, as it includes clarification of terms
“diversity” and “inclusion”, explanation of out-
comes from the new approach and benefits for
staff and clients. As well, it is vital to develop cri-
teria to measure a success of D&I activity. Such
key performance indicators may include rates of
representation, retention, recruitment, selection,
promotion, development, employee engagement,
employer brand and others as components of com-
parative analysis of monitored groups with other
business participants. At this stage it is important
to use meeting agendas, newsletters, memos and
other forms of communication to publicize the
diversity process and accomplishments of the ini-
tiative and to outline the next steps.

The third stage involves the introduction of
practical elements in the company such as using
inclusive language, challenging unconscious
biases, mentoring and educating employees,
organizing cultural events devoted to diversity of
people etc.

The last stage provides assessing changes in
the company's environment, identification of
barriers that slow down the implementation pro-
cess, implementing of effective communication
process to share results of D&I process among
company’s staff. At the same time, the following
indicators should be monitored such as fairness,
opportunities and security, which are about the
atmosphere inside the organization and employ-
ees’ experience.

Conclusion. Today, the principles of socio-
cultural diversity need a particular attention from
travel companies, as this may become a market
necessity in the nearest future. And the sooner
companies take advantage of this opportunity
and implement D&I principles, the more profit
they will have. Such approach helps companies
better understand the international business envi-
ronment, develop creative solutions for custom-
ers, identify business opportunities and attract
new customers. It is important to note that if all
the employees feel comfortable and involved
in the work, it helps to increase their efficiency.
Openness and socio-cultural diversity allow
travel companies to attract and retain qualified
professionals who may represent all segments of
the population. However, this topic requires fur-
ther in-depth study with the provision of more
detailed algorithms for the practical implementa-
tion of D&I in tourism companies.
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